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ASOCIATIA

BERARII ROMANIEI
VOCEA INDUSTRIEI BERII

Brewers of Romania, the voice of the beer industry

De peste 15 ani, Asociatia Berarii Romaniei reprezintd vocea
comund a industriei locale de bere. Obiectivele sale sunt sa
sprijine dezvoltarea unui sector durabil, sd promoveze un
mediu competitional transparent, sd asigure un tratament
egal si corect in fata institutiilor de reglementare si sd educe
consumatorii de bere cu privire la beneficiile si consumul
responsabil de bere.

For over 15 years, the Brewers of Romania Association
represents the common voice of the local beer industry.

Its objectives are to support the development of a sustainable
sector, promote a transparent competitive environment,
ensure equal and fair treatment related to regulatory
institutions and educate beer consumers about the benefits
and responsible consumption of beer.

Fondatd in 2004, Asociatia Berarii Romaniei
aavut incd de la inceput o viziune corecta
privind complexitatea procesului de fabricare a berii,
astfel incat organizatia reuneste nu doar producdtori
de bere, ci si furnizori de materii prime agricole

necesare productiei.

Cu misiunea de a veghea la mentinerea unui
mediu de afaceri sandtos si a unei industrii a berii
responsabild, Asociatia are totodatd un rol activ in
dezvoltarea culturii berii in Romania.

Incepand din 2008, Asociatia Berarii Romaniei a
devenit parte a marii familii a producdtorilor de
bere europeni, reprezentati prin organizatia Berarii
Europei, fondatd in 1958, la Bruxelles.

Established in 2004, the Brewers of Romania

Association had an accurate view of the
intricacy of the brewing process from the start,
and that is why our organization joins together
both beer producers, as well as suppliers of
agricultural raw materials needed for production.

With a mission to oversee and ensure a healthy
business environment and a responsible beer
industry, the Association has always played

an active role in developing the beer culture in
Romania.

In 2008, the Brewers of Romania joined the larger
family of European brewers, represented by the
Brewers of Europe Association, established in 1958
in Brussels.
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6 producatori

furnizeaza impreuna
peste 80% din
cantitatea de bere
consumata in Romania
Altogether, the six brewers account

for over 80% of the amount of beer
consumed in Romania.
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soufflet DE HAMEI DIN ROMANIA

Association of Hops Producers of Romania

Brewers of Romania Association Milestones

2008

Infiintarea Sectorul berii este primul sector Asociatia Berarii Romaniei devine Exemplu de bune practici in cadrul Are loc prima editie a evenimentului Revizuirea Codului de Comunicare
Asociatiei Berarii Romaniei din Romdnia care se autoreglementeaza, membrd a Berarilor Europei Alcohol and Health Forum, prin Berea face cinste Romaniei Comerciala pentru a limita si mai mult
The foundation of Brewers of' prin elaborarea Codului de Comunicare Brewers of Romania becomes a intermediul campaniei Alcoolul nu te dedicat sectorului accesul minorilor la comunicarea de
Romania Comerciala member of the Brewers of Europe face mare local al berii marketing referitoare la bere.
The beer sector is the first sector in Romania Examples of best practices within Takes place the first edition of A revision of the Code of Commercial
in self-regulating, by drafting a Code of the Alcohol and Health Forum, the event Beer Serves Romania Communication in order to limit
Commercial Communication through the campaign Alcohol does not dedicated to the local beer sector underage access to and appeal of beer

make you big marketing communication
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Key Events

BEREA FACE CINSTE ROMANIEI

Beer Servers Romania

Evenimentul Berea Face Cinste Romaniei a ajuns la a saptea editie.

Reunind reprezentanti ai autoritatilor romane si ai producdtorilor de bere,
precum si personalitdti ale vietii publice si parteneri, evenimentul a marcat 15
ani de istorie a Asociatiei Berarii Romaniei, dar si performantele unui sector de
activitate cu impact pozitiv asupra dezvoltdrii economice si sociale a Romdniei.

Beer Serves Romania event has reached its seventh edition. Bringing

together representatives of the Romanian authorities and beer producers, as
well as key opinion leaders and business partners, the event celebrates 15 years of
history for Brewers of Romania Association, but also the performances of a business
sector with a positive impact on Romania’s economic and social development.

DE TARA

Beer Industry - Country Brand

Organizatd impreund cu Ziarul Financiar si Business
Magazin, conferinta ,,Industria berii - brand
de tard” a reunit reprezentantii industriei intr-o dezbatere
despre potentialul sectorului de a transforma berea
intr-un brand de tara.

Invitatii au discutat despre piata berii, impactul pozitiv
asupra altor sectoare — locurile de munca create, valoarea

addugatd, contributiile la bugetul de stat, cresterea ponderii
ingredientelor locale, obstacolele din calea dezvoltarii
pietei, nivelul investitiilor, trenduri pe piata europeand, dar
si despre preferintele consumatorilor romani, legatura cu
sectorul HORECA si recomandari de foodpairing. Invitat
special a fost Pierre-Olivier Bergeron, secretar general al
Berarilor Europeni.
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Organized in partnership with Ziarul

Financiar and Business Magazin, the
conference “Brewing industry in Romania”
brought together industry representatives in
a debate about the potential of the sector to
turn beer into a country brand.

The guests discussed about the positive impact
of the beer market on other sectors - the jobs
created, the added value, the contributions

to the state budget, the weight increase for

the local ingredients, the obstacles to market
development, the investments level, trends on
the European market, but also about Romanian
consumers’ preferences in terms of beer, the
connection with HORECA sector and foodpairing
recommendations. Special guest was Pierre-
Olivier Bergeron, General Secretary of the
Brewers of Europe.
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@ SECTORUL BERII,

FACTOR-CHEIE PENTRU CRESTEREA
ECONOMICA A ROMANIEI

Beer sector, a key factor for Romania’s economic growth

miliarde Euro in ultimii 16 ani miliarde Euro in ultimii 16 ani

NIVEL RIDICAT CONTRIBUTII LA
DE INVESTITII BUGETUL DE STAT

bV

PRODUCTIE
LOCALA

3 coordonate care plaseaza cu succes industria berii in randul sectoarelor economice cheie din Romania

3 coordinates which successfully place the beer industry among key economic sectors for the development of Romania

MESAJUL PRESEDINTELUI
ASOCIATIEI BERARII
ROMANIEI

Message from the President of the Brewers of Romania Association

Sectorul de bere are o contributie semnificativa

in cadrul economiei si societatii, Asociatia Berarii
Romaniei fiind vocea industriei locale de bere de 16 ani.
Asociatia isi propune sd ducd mai departe activitatea
continua pentru dezvoltarea unei industrii responsabile,
cu un angajament pe termen lung de a investi local si de a
construi o culturd autenticd a berii in Romania.

Piata este definitd de branduri locale cu o istorie puternicd,
branduri mai mici ale antreprenorilor care experimenteazd
noi sortimente de bere, dar si branduri internationale a
cdror popularitate este in cregtere.

Piata de bere din Romania se afla intr-o etapd interesantd
a dezvoltdrii, in care nivelul de competitivitate genereaza
inovatie, dar si un interes in crestere pentru aceasta
categorie. Cu toate acestea, la fel ca multe alte industrii
din Europa de Est, sectorul de bere intdmpind provocari,
in special din cauza costurilor in crestere si a deficitului de
fortd de munca.

Piata de bere este construita in jurul oamenilor bine
pregititi si ne dorim sa atragem in continuare talente,
oameni performanti, pentru intreg procesul, de la
productie pana la aria comerciala - astfel, categoria de
bere va avea un viitor prosper.

Dan Robinson
Presedinte Asociatia Berarii Romaniei

President of the Brewers of Romania Association

The beer sector contributes significantly to the

economy and society, with the the Brewers of'
Romania being the voice of the local beer industry
for 16 years. The association aims to further the
continued development of a responsible beer
industry, with a long-term commitment to invest
locally and build a genuine beer culture in Romania.

There are local brands with strong heritage, smaller
brands from entrepreneurs experimenting with new
beer styles and increasingly popular international
beers.

The beer sector in Romania is at an exciting stage
of development, with high competition driving
innovation and growth. However, like most
industries in this part of Europe the sector faces
significant challenges from rising costs and labour
shortages.

The beer category is built around great people
and we must continue to make sure that beer
attracts the best talent across the value chain
from brewing to commercial - this way the beer
category will prosper in the future.

o
N
o
N
|
ox
O
o
i}
ox
-
<
2
Z
Z
<
~
-
<
2
Z
<
[
2 4
o
o
<
24




RESPONSABILITATEA
FATA DE

COMUNITATE

Responsibility towards community

De la elaborarea de standarde ale comunicarii comerciale, la
campanii de informare si educare ce au vizat diferite categorii de
public, activitatile Asociatiei au avut constant un numitor comun:
responsabilitatea.

From setting out standards for commercial communication, to
information and education campaigns targeting various public, the
Association’s activities have been constantly driven by a common
principle: responsibility.

COMUNICARE COMEBCIALA
RESPONSABILA

Responsible commercial communication

Adoptatin /
adopted in

2005

A4

Stabileste reguli privind Se concentreaza pe Mesajul publicitar
comunicarea incurajarea unui consum poate fi adresat exclusiv
comerciald a membrilor responsabil de bere. persoanelor cu varsta
Asociatiei. peste 18 ani.

It is focused particulary on
encouraging responsible
beer consumption.

communication of
all members of the v

Association.

Sets out a series of
rules regarding the

Advertising messages
target exclusively
persons over 18 years.

Revizuit in /
revised in

2016

Revizuirea Codului de Comunicare Comerciald pentru
a limita si mai mult accesul minorilor la comunicarea
de marketing referitoare la bere.

A revision of the Code of Commercial Communication in order to limit
underage access to and appeal of beer marketing communication.

Prin elaborarea Codului de

Comunicare Comerciald
Responsabild privind Berea, industria
berii a devenit prima industrie locald
care s-a autoreglementat, stabilind
astfel un standard de bune practici la
nivelul intregului mediu romanesc
de afaceri. Codul de Comunicare
Comerciala este si in prezent anexd
a Codului de Practicd in Publicitate
al RAC (Romanian Advertising
Council), Asociatia Berarii Romaniei
fiind membra a Consiliului Director
al organizatiei.

With the development of the

Code on Responsible Commercial
Communication on Beer, the beer
industry became the first industry in
our country to self-requlate, setting
a best practice standard within the
entire Romanian business environ
ment. The Code of Commercial
Communication is enclosed as an
Annex to RAC’s Code of Advertising
Practice, the Brewers of Romania
Association being a member of the
Board of RAC (Romanian Advertising
Council).
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FARA ALCOOL
LA VOLAN

Don't Drink and Drive

Derulata sub sloganul “O mama la nevoie se

cunoaste - FII CA O MAMA PENTRU PRIETENII
TAI’, Fira alcool la volan! campania informeaza
asupra riscurilor asociate conducerii autoturismului
sub influenta alcoolului.

Campania se desfdsoara in principal in mediul online,
completat in 2019 de activari offline organizate in
parteneriat cu Politia Romdna si Petrom.

»Sustinem toleranta zero fata de conducerea vehiculelor
sub influenta bauturilor alcoolice. Directia Rutiera din
cadrul Inspectoratului General al Politiei Romane apreciaza
efortul de constientizare a participantilor la trafic cu
privire la riscurile conducerii autovehiculelor in aceastd
stare si felicitd Asociatia Berarii Romaniei pentru initierea
campaniei ,Fard Alcool la volan”. Vd asigurdm de tot
sprijinul nostru la desfasurarea activitatilor ce contribuie la
cresterea sigurantei rutiere pe drumurile publice”, declard
chestor de politie Florentin Bracea, Directorul Directiei
Rutiere, Politia Romana.

Running under the slogan "A mother in need is a

mom indeed - Be like a mother for your friends",
No alcohol when driving! campaign informs on the
drinking and driving risks.

The campaign is mainly developed in the online media,
sustained in 2019 by offline activations organised by
Romanian Police and Petrom.

,We have zero tolerance for drinking and driving behaviour.
The Road Directorate of the General Inspectorate of the
Romanian Police salutes the effort to raise awareness among
traffic participants regarding the risks associated with
drunk driving and congratulates the Brewers of Romania

“Vara e perioada iesirilor cu prietenii, dar si momentul

in care e bine sd nu uitdm de responsabilitatea la volan.
Petrom si-a unit fortele cu Berarii Romaniei si Politia
Romand pentru o campanie esentiald: Fard alcool la volan!
Construit in jurul unui personaj cheie, mama cicdlitoare,
mesajul i-a intdmpinat pe soferi in statiile Petrom, de unde
au plecat la drum cu zambete si, sperdm noi, cu mai multa
responsabilitate”, spune Iulian Ducutd, Petrom Brand
Manager.

Association for initiating this campaign. We offer you all
our support in carrying out activities that increase the road
safety’, says Quaestor Florentin Brdcea, Director of the Road
Directorate, Romanian Police.

“Summer is the time of going out with friends, but also when
it is good not to forget about the responsibility when driving.
Petrom joines forces with the Brewers of Romania and the
Romanian Police for an essential campaign: No alcohol
when driving! Built around a key character, the mother; the
message greeted the drivers in Petrom stations, from where
they continued their road with smiles and, hopefully, with
more responsibility’] says Iulian Ducutd, Petrom Brand
Manager.
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Silviu lonita, psiholog si mental coach Echipa Nationala de
Fotbal U21

Silviu lonita, psychologist and mental coach U21 National
Football Team

lonel-Florin Lixandru, secretar de stat, Ministerul Educatiei si Cercetarii,
lansarea campaniei ,,Alcoolul nu te face mare”

lonel-Florin Lixandru, State Secretary, Ministry of Education and Research,
launching the campaign “Alcohol doesn’t make you big”

PROIECT DE LEGE
INTERZICEREA
COMERCIALIZARII
ALCOOLULUI CATRE MINORI

Draft law to prohibit alcohol sales to minors

La initiativa Asociatiei Berarii Romaniei, un grup de parlamentari a depus in

Parlament un proiect de lege privind interzicerea explicitd a comercializarii
alcoolului cdtre minori si majorarea sanctiunilor aplicate celor care incalcd aceastd
prevedere. Proiectul de lege defineste drept contraventie sanctionatd cu amenda de
la 3.000 lei la 6.000 lei "comercializarea in magazine si oferirea cu titlu gratuit de
bauturi alcoolice minorilor de cdtre unitdtile autorizate sd le comercializeze”.

At the initiative of the Brewers of Romania Association, a group of

parliamentarians has submitted to the Parliament a draft law to explicitly
prohibit alcohol sales to minors and the increase of sanctions applied to those who
violate this provision. The draft law defines as a contravention sanctioned with a fine
from 3,000 lei to 6,000 lei ,marketing in shops and offering free alcoholic beverages
to minors by the units authorized to sell’.

CAMPANIE
ALCOOLUL NU TE FACE MARE

Alcohol doesn't make you big

in campania integrati de educare si informare ,Alcoolul nu te face

mare’, industria berii, autoritatile competente, scoala si familia
actioneaza impreund pentru combaterea consumului de alcool in randul
minorilor. In 2019, intalnirile cu psihologul Silviu Ioniti s-au desfisurat in
7 licee din tard, mesajele campaniei ajungand in mod direct la 735 de elevi.

Partenerii Berarii Romaniei in aceastd campanie sunt: Politia Romand, Ministerul
Educatiei si Cercetarii si Consiliul National al Audiovizualului. Asociatia E-Civis
le-a oferit elevilor alternative de timp liber prin prezentarea programelor de
roboticd Robo Hub. Kiss FM si Kiss TV au sustinut campania in calitate de
parteneri media.

“Succesul intdlnirilor cu elevii si profesorii, organizate in cadrul campaniei
»2Alcoolul nu te face mare”, dar si larga popularizare a materialelor realizate
pentru elevi, parinti si cadre didactice au demonstrat eficienta colaborarii public -
privat. Totusi, efortul de a constientiza tinerii referitor la consecintele consumului
de alcool la varste sub 18 ani este continuu si trebuie sustinut de intreaga societate.
Astfel, salutdm derularea campaniei si in 2020 si invitdm aldturi de noi toate
organizatiile care vor sd ducd mai departe mesajul nostru de prevenire’, afima
Rodica Luminita Barcari, secretar de stat in Ministerul Educatiei si Cercetarii.

In the integrated educational
campaign “Alcohol doesn’t make

school and family work together to fight
against underage alcohol consumption.
In 2019, the meetings with the
psychologist Silviu Ionitd were held in 7

of the campaign reaching directly 735
students.

The partners of the Brewers of Romania in
this campaign are: the Romanian Police,
the Ministry of Education and Research
and the National Audiovisual Council. The
E-Civis association has offered the students
alternatives for their free time by presenting
Robo Hub robotics programs. Kiss FM and
Kiss TV were media partners.

you big’; beer industry, public authorities,

high schools in the country, the messages

“The success of the meetings with students
and teachers, organized within the campaign
,Alcohol doesn’t make you big’, but also

the wide popularization of the materials
made for students, parents and teachers
have demonstrated the efficiency of public-
private partnership. However, the effort to
raise awareness among teens about the
consequences of alcohol use under the age
of 18 is continuous and must be reinforced
by the entire society. Thus, we welcome

the progress of the campaign in 2020 and

we invite all the organizations that want

to disseminate our message of prevention

to join us’, Rodica Luminita Barcari, State
Secretary Ministry of Education and
Research.
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SECTORUL BERII, PARTENER
AL AUTORITATILOR IN
CREAREA DE

BUNASTARE

531

MILIOANE EURO

0%

EVAZIUNE
FISCALA

pe lantul de
productie a berii

Zero tax evasion in the
production chain

MILIOANE EURO

ed for all related activities

INDUSTRIA BERII
GENEREAZA
VENITURI STABILE
LA BUGETUL DE STAT

The beer industry generates predictive revenue to the state budget

Pentru a asigura cresterea economicd a Romaniei
in urmatorii ani, este necesard fundamentarea unei
cresteri economice inteligente, sustenabile si incluzive.

Viorel Arcas

In acest sens, industria berii reprezintd un domeniu Senator
de mare importanta pentru economia Romaniei, in
special din perspectiva fiscald, generand venituri
sigure si predictibile la bugetul de stat.

Presedintele Comisiei pentru buget, finante, activitate
bancara si piata de capital din Senatul Romaniei

President of the Committee on Budget, Finance,
Am vdzut investitii importante in acest sector, de peste Banking and Capital Market in the Senate of Romania
1,6 miliarde euro, ceea ce ne indicd o industrie in plind
dezvoltare. De asemenea, faptul ca 97% din consumul
intern de bere este asigurat de productia nationala
inseamna c4d se creeazd zeci de mii de locuri de munca
pentru romdni, atdt in productia de bere, cat si in industrii
conexe cum sunt cele din agriculturd, transporturi, utilitdti,

ambalaje, marketing si publicitate.

To ensure Romania's economic growth in the coming
years, it is necessary to base an intelligent, sustainable
and inclusive economic growth.

In this sense, the beer industry is a field of great
importance for the Romanian economy, especially
Jfrom a fiscal perspective, generating reliable and
predictable revenues to the state budget.

De aceea, Comisia pentru buget, finante, activitate
bancara si piata de capital din Senatul Romdniei va urmdri
permanent crearea si consolidarea unui cadru fiscal
echitabil si predictibil pentru toti actorii din economie,
precum si imbunadtdatirea relatiei cu mediul de afaceri.

We have seen significant investments in this sector, of over
1.6 billion Euros, which indicates a powerful industry. Also,
the fact that 97% of the local beer consumption is provided
by national production, means that tens of thousands of jobs
are created for Romanians, both in beer production and in
related industries such as agriculture, transport, utilities,
packaging, marketing and advertising.

Therefore, the Committee on Budget, Finance, Banking and
Capital Market in the Senate of Romania will permanently
pursue the creation and consolidation of a fair and
predictable fiscal framework for all actors in the economy,
as well as improving the relationship with the business
environment.
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SECTORUL BERiIlI,
STIMUL PENTRU

AGRICULTURA
ROMANIEI

Beer sector, a stimulus for Romanian agriculture

din ingrediente

provin din Romania
50% of the ingredients
come from Romania

PRODUCATORII DE BERE

VALORIFICA POTENTIALUL
AGRICULTURII ROMANE$TI

Beer producers value the potential of Romanian agriculture

Sectorul berii are o influenta pozitiva la nivelul intregii
economii nationale si un rol important de stimulare a
agriculturii locale.

Cresterea numadrului de fabrici de bere din ultimii ani, corelata cu
faptul ca doar 3% din berea consumatd in Romania provine din
import, ne aratd orientarea profund nationald a acestei industrii.

In acelasi timp, producitorii si-au manifestat constant
interesul de a achizitiona, de la fermierii romani,
ingredientele necesare procesului de fabricare a berii intr-o
proportie cat mai mare. Astfel, prin valorificarea potentialului
prin aplicarea unor politici publice adecvate, suprafetele cultivate
cu orzoaicd si hamei de pe teritoriul Romaniei se pot extinde in
perioada urmdtoare.

Ministerul Agriculturii si Dezvoltdrii Rurale, prin instrumentele

pe care le pune la dispozitie, sprijind parteneriatul puternic dintre
fermieri si berari, astfel incat activitatea desfasuratd de cdtre acestia
sa aducd beneficii pentru intreaga economie romaneascd.

Sectorul berii
genereaza peste

7.600

locuri de munca in
agricultura

The beer sector generates over
7.600 jobs in agriculture

Nechita-Adrian
Oros

Ministrul Agriculturii
si Dezvoltarii Rurale

Minister of Agriculture
and Rural Development

The beer sector has a positive influence on the whole
national economy and an important role of stimulating
the local agriculture.

RAPORT ANUAL / ANNUAL REPORT 2020

The increase in the number of breweries in recent years,
correlated with the fact that only 3% of the beer consumed
in Romania comes from imports, shows us the profound
national orientation of this industry.

At the same time, the producers have constantly
expressed their interest in purchasing, from the
Romanian farmers, the ingredients necessary fo
process of making beer in the greatest proporti
Thus, by harnessing the potential of the Romani
agriculture, by increasing its competitiveness, but also b
applying appropriate public policies, the areas culti
with barley and hops from the territory of Roma
extended in the following period.

r the
iy

The Ministry of Agriculture and Rural Developm
the tools it makes available, supp the strong partnership
betweefrmers and brewers, s activity will bring

benefits to the entire Romanian economy.




ANGAJAMENT
PENTRU

UN MEDIU
MAI CURAT

Commitment to a cleaner environment

Pionieri in managementul
sustenabilitatii

Pioneers in sustainability management

Industria berii in Romania este unul dintre principalii piloni ai
dezvoltarii economiei locale, care pune un accent deosebit pe
responsabilitate si sustenabilitate.

De-a lungul celor 15 ani de existentd pe piata locald, fabricile de bere au
fost retehnologizate la standarde europene - peste 1,5 miliarde de euro au
fost investiti in modernizarea capacitdtilor de productie. Cele mai multe
investitii au fost directionate catre dezvoltarea durabild a sectorului, in
sensul eficientizdrii consumului de apd in productia de bere, al cresterii
eficientei energetice, inclusiv prin utilizarea de energie din surse
regenerabile, sau in reducerea amprentei de COs2.

20% din ambalajele puse in circulatie de sectorul berii sunt
ambalaje reutilizabile, procent pe care industria il creste delaan la
an.

The beer industry in Romania is one of the main pillars for the local
economy development, with a special emphasis on responsibility and
sustainability.

Throughout the 15 years of existence on the local market, beer factories
have been upgraded to European standards — over 1.5 billion Euros have
been invested in the modernization of production capacities. Most part of
the investments have been focused on the sustainable development of the
sector, in order to make water and energy consumption more efficient in
beer production, also by using renewable energy sources, or to reduce the
COz2 footprint.

20% of the packaging put into circulation by the beer sector is reusable
packaging, a percentage that the industry grows every year.

Partenerii autoritatilor
in legislatia de mediu

Reliable partners for authorities in
environmental legislation

Asociatia Berarii Romaniei se afla intr-un dialog deschis si
permanent cu autoritdtile in privinta gestionarii deseurilor
de ambalaje din Romania, dorind sa aiba un rol activ in
dezvoltarea celor mai eficiente mecanisme care sa asigure
atingerea obiectivelor de colectare si reciclare ale Romaniei
pentru toate tipurile de ambalaje, atat cele de unica
folosintd, cat si cele reutilizabile.

Tn acest sens, industria berii sustine implementarea in
Romania a unui sistem de garantie — returnare pentru
ambalajele primare de bauturi.

The Brewers of Romania Association is in an open and
permanent dialogue with the authorities regarding the
waste management in Romania, willing to play an active
role in developing the most efficient mechanisms to
ensure Romania objectives achievement for collection and
recycling for all types of packaging, both disposable and
reusable.

Thus, the beer industry promotes the implementation in
Romania of a deposit return system for primary packaging
of beverages.

SISTEMUL GARANTIE-RETURNARE,
UN PARTENERIAT CU BENEFICII
PENTRU INTREAGA SOCIETATE

Deposit-return system, a partnership with benefits for the entire society

Berea este una din bauturile preferate ale romanilor, ceea ce in ultimii
ani a atras investitori in tara noastrd. Guvernul Romaniei sprijind
o piatd favorabila pentru investitiile din Romdnia, din care toatd lumea
sa castige. Dar nu cu orice pret! Ci cu grijd pentru conservarea resurselor
naturale pentru generatiile viitoare.

Industria berii si autoritatile de mediu sunt parteneri in efortul
comun de a gasi si implementa solutii care sa faciliteze trecerea cdtre
o economie circulara.

In acest sens, vrem si consolidim sistemul garantie-returnare, astfel incat
acesta sa devind un sprijin pentru producatorii care pun pe piatda ambalaje,
dar si sa porneasca adevdrata reformad a colectdrii separate a deseurilor in
Romania.

Asadar, ne dorim sd dezvoltam un parteneriat care sa aduca beneficii
pentru intreaga societate. Si sd fie cu noroc in drumul spre o Romanie fara
deseuri!

Beer is one of Romanians’ favorite beverages, which attracted investors

to our country during the years..The Romanian Government supports
a favourable ecosystem for investments in Romania, for everyone to win. Yet
not at any price! But with care for the conservation of natural resources for
future generations.

The beer industry and the environment authorities are partners in
the joint effort to find and implement solutions that facilitate the
transition to a circular economy.

We want to strengthen the deposit-return system, so that to become a
support for the producers who put packaging on the market, but also to start
the real reform of the waste sorting in Romania.

Therefore, we wish to develop a partnership that will bring advantages to the
entire society. Good luck on the road to a waste-free Romania!

Costel Alexe

Ministrul Mediului, Apelor si Padurilor
Minister of the Environment, Water and
Forestry
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RESPONSABILITATE
FATA DE CONSUMATORI

Responsibility towards consumers

in septembrie 2019, Berarii Romaniei, aldturi de Asociatia Brewers of Europe

si alte asociatii nationale, au semnat un memorandum prin care s-au angajat
sd eticheteze ingredientele si valorile energetice pe toate sticlele si dozele de bere
din UE pana in 2022.

Membrii Asociatiei Berarii Romaniei aplica in mod voluntar inca din 2015
Regulamentul UE 1169/2011, referitor la informarea consumatorilor cu
privire la produsele alimentare. Astfel, in prezent, 100% din berile aflate

in portofoliile membrilor Berarii Romaniei au mentionate pe eticheta
ingredientele si 76% valoarea energetica corespunzatoare pentru 100 ml de
produs.

Acest demers al membrilor Berarii Romdniei reafirmd respectul pe care
producatorii locali de bere il au pentru dreptul la informare al consumatorilor
romdni, avand in vedere faptul cd Regulamentul UE nu se aplicd bauturilor cu o
concentratie alcoolicd de peste 1,2%, in consecinta el nefiind obligatoriu pentru
berea cu alcool comercializatd in Romania.

In September 2019, Brewers of Romania, together with the Brewers of Europe and
other national associations signed a memorandum and committed to labelling
ingredients and energy values on all beer bottles and cans in the EU by 2022.

Romania’s brewers have been voluntarily rolling out ingredients and
energy labelling since 2015, in full accordance with EU Regulation 1169/2011
for better consumer information. Today, 76% of local be ers already label
energy values, whilst 100% carry an ingredients list.

The initiative of Romania’s brewers reaffirms the respect that local beer producers
have for the right to inform Romanian consumers, given the fact that the EU
Regulation does not apply to drinks with an alcohol concentration of over 1.2%, so
it is not mandatory for alcoholic beer in Romania.

Reprezentantii a 25 de asociatii nationale ale berarilor din Europa au semnat
Memorandumul si angajamentul privind etichetarea produselor pana in 2022.

Representatives of 25 national brewers’ associations put their name to the
Memorandum and the Brewers’ Ambition 2022.

SECTORUL BERII OFERA
CONSUMATORILOR
INFORMATII CORECTE SI
COMPLETE

The beer sector provides accurate and complete
information to consumers

Sustenabilitatea si competitivitatea industriei alimentare sunt

elemente determinante in cresterea economiei nationale.
Sectorul berii reuseste sd-si aduca o contributie importantd avand
in vedere cd 97% din berea consumata in tara noastrd este produsa
in Romania.

Totodata, berarii si-au dovedit de-a lungul timpului capacitatea de a
rdspunde nevoilor consumatorilor romani si de a le oferi informatii
corecte si complete despre produsele lor.

In acest sens, salutim angajamentul industriei berii de a
include in mod voluntar pe etichetele berilor produse sau
comercializate in Romania lista ingredientelor si informatii
privind valorile energetice.

Autoritatea Nationald pentru Protectia Consumatorilor va continua
sd sustind imbundtdtirea relatiei dintre mediul de afaceri si
autoritati, aceasta fiind o parghie importantd in asigurarea unui
mediu economic transparent si stabil, care sd aduca sigurantd si
satisfactie consumatorilor romani.

AZI IN ROMANIA

Today in Romania

TOATE BERILE 3 DIN 4 BERI

MENTIONEAZA MENTIONEAZA
INGREDIENTELE VALOAREA ENERGETICA
PE ETICHETA PE ETICHETA

3in 4 beers are
labelling calories

All beers are labelling
ingredients .

Eduardt Cozminschi

Presedintele Autoritatii Nationale pentru
Protectia Consumatorilor

Sustainability and competitiveness of the food industry

are key factors in the growth of the national economy.
The beer sector manages to make an important contribution
considering that 97% of the beer consumed in our country is
produced in Romania.

At the same time, brewers have proven over time the ability
to respond to the needs of Romanian consumers and to
provide them with accurate and complete information about
their products.

Thus, we welcome the commitment of the beer industry
to voluntarily include on the labels of beers produced

or marketed in Romania the list of ingredients and
information on energy values.

The National Authority for Consumer Protection will
continue to support the improvement of the relationship
between the business environment and the authorities,
which is an important lever in ensuring a transparent and
stable economic environment, which will bring safety and
satisfaction to the Romanian consumers.
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BEREA,
MOTOR AL ECONOMIEI
EUROPENE

si un important creator de locuri
de munca, chiar dincolo de portile
fabricilor de bere

3

LOCURI DE MUNCA iN

RETAIL

jobs in retail

LOC DE MUNCA iN

PRODUCTIA OSPITALITATII
DE BERE jobs in hospitality

job in beer industry

Berea creeaza ‘ ‘ 3 X
2.3 MILIOANE

FURNIZORI
locuri de muncain UE

jobs
Beer creates 2.3 million jobs in the EU

LOCURI DE MUNCA
iN INDUSTRIA

for suppliers

Pierre -Olivier Bergeron

Secretar General Berarii Europei
General Secretary The Brewers of Europe

PRODUCTIA EUROPEANA

DE BERE A DEPA$IT 400 DE
MILIOANE DE HECTOLITRI IN
2019, PENTRU PRIMA DATA iN
ULTIMUL DECENIU

European beer production exceeded 400 million hectoliters in 2019, for the first
time in the last decade

Exista in prezent peste 10.000 de fabrici de bere in Uniunea Europeand,

in timp ce atat productia, cat si consumul de bere au crescut in fiecare din
ultimii 5 ani. Raportul Brewers of Europe privind tendintele pe piata berii din 2019
aratd cum productia a depdsit 400 de milioane de hectolitri pentru prima data
intr-un deceniu, cu o crestere notabila in 2018.

Consumul a crescut in toate tdrile UE, inclusiv in Romania, consumatorii alegand
0 gamd de bere mai variata si mai specializatd. Deoarece unii consumatori se
indreaptd cdtre berea cu un continut redus de alcool sau fdrd alcool, aceastd
crestere a pietei berii coincide cu o scddere atat a volumului total de alcool, cat si a
consumului excesiv in Europa.

Vesti extraordinare, atat pentru producdtorii europeni, cat si pentru cetatenii sdi!

There are now over 10,000 breweries in the

European Union, whilst both production and
consumption of beer have grown in each of the last
5 years. The Brewers of Europe’s 2019 Beer Trends

400 million hectolitre mark for the first time in
a decade, with notable growth in 2018.

Consumption rose in every EU country, including
Romania, with consumers choosing from a more
varied, more specialised range of beers. As some
consumers switch towards lower strength products
such as beer, and on certain occasions towards non-
and lower alcohol within the beer category, this beer
growth is coinciding with a decline both in overall
alcohol volumes and in harmful drinking in Europe.

So great news all round, both for Europe’s brewers
and for its citizens!

Report shows how production volumes surpassed the
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PIATA BERIIbin ROMANIA,

iN ACORD CU TENDINTELE
EUROPENE

The Romanian Beer Market, in line with European trends

Sectorul berii creeaza

60.672

locuri de munca in economia Romaniei

Beer sector creates 60.672 jobs for the Romanian economy.

Sectorul

OSPITALITATII

Hospitality sector

FURNIZORI
DE BERE Suppliers

Beer Production *

v ¥ v v <+
o
oy AR =
N 0w a
7.638 1.945 2.037 3.916 4.275

Sectorul PRODUCT'A
RETAIL

Retail sector

11 el

FYY .

agricultura industria transport servicii, utilitati media si
agriculture ambalajelor si depozitare si echipamente marketing
packaging industry transport services, utilities media &

& storage & equipment marketing

creeaza

LOCURI
DE MUNCA

reates jobs

De la sectorul

AGRICOL

from agricultural
sector

SECTORUL
: BERII

TURISM
. PARTE A UNUI LANT COMPLEX
to tourism DE INTERDEPENDENTE SECTORIALE

genereaza

CRESTERE _
ECONOMICA

It generates economic growth

Beer sector, part of a complex chain
of interrelated sector

Contribuie la bugetul de stat
Contributes to the State Budget

Creeaza valoare adaugata in diverse sectoare conexe
Creates added value in various related sectors

Romania este parte a directiilor de dezvoltare la nivel

european, in care sectorul berii isi demonstreazd in mod
constant efectul de multiplicare in economia locald. Din grija
pentru fiecare consumator roman, avand o intelegere exacta
privind rolul pe care producatorii il au in economiile moderne
si reflectand un set de valori comune, membrii Asociatiei
Berarii Romaniei si-au asumat cu mandrie rolul de parteneri ai
autoritatilor romdane in stimularea cresterii economice.

Romania is part of the European development trend, in which

the beer sector constantly reveals its multiplier effect on the
local economy. Out of concern for each and every consumer, and
with a precise understanding of the role producers have to play
within modern economies and mirroring a set of shared values,
the members of the Brewers of Romania Association have proudly
committed to a partnership with the Romanian authorities for the
purpose of fostering economic growth.
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VOLUMUL
PIETEI BERII
A RAMAS
CONSTANT

The volume of the beer market remained constant

¥ milioane de hl

-

Piata berii a rdmas stabild in 2019. Evolutia inregistrata a fost

de doar +0.4% in volum, ajungand la 16,7 milioane Hl in 2019.
Consumul de bere pe cap de locuitor s-a situat la 86 litri. Berarii
locali au continuat sd 1si diversifice portofoliile de produse si
tipurile de bere pe care le-au pus la dispozitia consumatorilor ca
raspuns la preferintele tot mai variate ale romanilor in materie de
bere, dar si pentru a-i stimula sd experimenteze gusturi noi.

The beer market remained stable in 2019. The evolution registered
was of only 0.4% in volume, reaching 16.7 million Hl in 2019.
Consumption per capita reached 86 liters.

Local brewers continued to diversify their product portfolios

and the types of beer in response to the various preferences

of Romanians regarding beer, but also to stimulate them to
experiment new tastes.

Beer consumption
million hl

I i v 4
2004 2005 200p 2007 2008 2009 2010 2011| 2012 2013 2014 2015 2016 2017 2D18 2019

i
|

Sursa datelor: BDO Business Advisory, studiul Brewers of Europe despre impactul economic al
sectorului berii din Romania, editia 2020

Data source: BDO Business Advisory, Brewers of Europe study on the economic impact of beer
sector in Romania, 2020

Numarul de angajati:

5973

Number of employees

In 2019 numarul total al angajatilor in
productia de bere a atins 5.973 persoane,
in crestere fatd de anul anterior. Sectorul berii
isi reconfirmad astfel rolul de stimul important al
economiei romanesti prin crearea, atat direct, cat
si indirect, a unui numadr de peste 60,672 locuri de
muncd la nivel national.

The total number of employees in the brewing

sector reached 5.973. The beer industry thus
remains an important driver of the Romanian
economy, contributing to the creation of 60,672 jobs
at national level, both directly and indirectly, as part
of related activities.
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IMPORTURI EXPORTURI

Imports Exports

0.54 :0.50 0.54 0.49

2018 2019 2018 2019

VANZARI IN FUNCTIE
DE TIPUL DE AMBALAJ

Beer sales by type of packaging

u.m milioane hectolitri (HI) / m.u million hectoliters (HI) u.m milioane hectolitri (HI) / m.u million hectoliters (HI)

Importurile pe parcursul anului 2019 au cunoscut o usoard scadere, de 0,04 Exporturile au scdzut si ele usor, cu 0,05 milioane Hl fata de 28.5%
milioane HI, atingdnd un total de 0,5 milioane HI. anul anterior, atingand un total de 0,49 milioane HL. | ‘ 22

sticla / bottle
44.5%

47,6%

96.3
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The import activity in 2019 went slightly down as compared to the previous
year, by 0.04 million HI, reaching a total volume of 0.5 million HI.

251

Exports went slightly down, down by o0.05 million HL versus
previous year, to a total of 0,49 million HL

2015: 22.2%

MILIOANE EURO iN 2019 MILIOANE EURO iN 2019 AglE IR
million euro in 2019 million euro in 2019 doza/can
TAXE INVESTITII 3.4
2019: 0
LA B U G ET U L Investments o ; i

Eforturile investitionale ale membrilor Berarii Romadniei au inregistrat
o tendintd ascendentd in ultimii ani, doar in 2019 acestea ridicaindu-se
la 96,3 milioane euro, in crestere cu peste 22 de milioane fata de anul

DE STAT

State budget taxes

draft / keg

anterior. Totodatd, nivelul contributiilor membrilor Asociatiei la
bugetul statului este unul important, acesta atingand doar anul trecut
251 milioane euro.

The investments made by the members of The Brewers of Romania
have registered an upwards trend during the last years, the value of the
investments made only in 2019 amounted to 96,3 million Euros, up by
22 million Euros vs. 2018. Also, their contributions to the state budget
are important, reaching 251 million Euros only last year.

Sticla si-a continuat trendul ascendent, ponderea sa crescand cu

5,2 pp in ultimiii cinci ani. Totodatd, berea ambalatad la doza a crescut
anul trecut cu 1,6 pp, in timp ce ambalajul PET a inregistrat in 2019

o altd scddere semnificativa, de inca 3,1 pp.

Bottle continued its upward trend, its share increasing by 5,2 pp over
the last five years. At the same time, can slightly increased by 1.6 pp last
year, while the PET packaging registered another significant decrease

in 2019, of 3.1 pp.

Sursa datelor: BDO Business Advisory,
Institutul National de Statistica (INS)
Data source: BDO Business Advisory,
National Institute of Statistics
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BEREA SI
BUCURIA

DE A PETRECE MOMENTE

PLACUTE ALATURI
DE CEl DRAGI

Beer and the joy of spending happy moments
with the loved ones

Asociata in intreaga lume cu bucuria de a petrece
momente placute in compania prietenilor si a
familiei, berea este nelipsitd din viata de zi cu zi a
romanilor. O bauturd modernd si contemporand,
berea creeaza un univers complet dedicat tuturor
celor care stiu sa savureze din plin fiecare clipa.

Associated all over the world with the joy of spending
pleasant moments with friends and family, beer is
always present in the day to day life of Romanians.A
modern and contemporary drink, beer creates an
entire universe dedicated to all those who know how
to enjoy every moment to the fullest.

Concerte
Concerts < \

Vacante
Holidays

RAPORT ANUAL / ANNUAL REPORT 2020

Momente de
relaxare
Evenimente in familie
| sportive

Sport Events ' spent with famiy

and friends

Cinema

Movies

Berea inseamnad vacante insorite si momente de

relaxare petrecute pe o terasd, la finalul zilei de
muncd, sau biutura ideals care insoteste o cind rafinati. In
egald mdsurd insd, berea inseamnd concerte memorabile,
competitii sportive extraordinare si evenimente culturale de
anvergura.

Beer means sunny holidays and relaxing moments

spent on a terrace at the end of the working day, or the
ideal drink accompanying a fine dinner. But beer also means
memorable concerts, passionate sports competitions and
cultural events of extraordinary scale.



UN STIL DE VIATA
SANATOS

SI CONSUMUL MODERAT
DE BERE

A healthy lifestyle and the moderate beer consumption

Berea este apreciata deopotriva pentru gustul
sdu desdvarsit si racoritor, spiritul convivial
si posibilele efecte pozitive pentru organism,
atunci cand este consumata moderat.

Beer is equally appreciated for its flawless and
refreshing taste, convivial spirit and positive
effects it may have on the body when consumed
in moderation.

Studiu: Consumul moderat de bere poate ajuta
organismul sa isi revina mai repede dupa efort fizic

Centrul de Studii despre Bere, Sandtate si Nutritie
anuntd rezultatele unei noi cercetari despre efectele
consumului moderat de bere in raport cu sdndtatea:
yInfluenta consumului de bere asupra calitdtilor
motrice fortd si viteza”. Cercetarea a fost realizatd de
cdtre Conf. Univ. Dr. Mariana Rotariu si Asist. Univ.
Drd. Catalin Ionite de la Universitatea de Medicind
si Farmacie ,Grigore T. Popa” din Iasi.

Printre principalele concluzii ale cercetarii:

» Consumul moderat de bere poate conduce la o
normalizare a fortei musculare.

» Studiul indicd o adaptare mai bund la efort in
urma consumului de bere, parametru observat

mai ales prin valoarea frecventei cardiace.

» Studiul a ardtat o crestere de aproape 1% a masei
musculare, inclusiv la testarea subiectilor dupa
efort fizic. Arderile sunt intensificate, rezultdnd
o scddere a tesutului adipos, ceea ce impiedicd
procesul de catabolism a tesutului muscular.

» Consumul moderat de bere poate favoriza o
imbundtdtire a hidratdrii corporale, coeficientul
de hidratare a corpului fiind mai ridicat chiar si
dupa efort fizic.

» Studiul aratd o scddere a tesutului adipos din
organism, dar si o diferentd a parametrului de
grasime corporald inainte si dupd consumul de
bere

May reduce risk of type 2 diabetes

Poate scadea incidenta bolilor

cardio-vasculare

Poate scadea incidenta

diabetului de tip Il

Study: Moderate beer intake can help the body
recover faster after physical activity

The Romanian Center for Studies on Beer, Health and
Nutrition announced the results of a new research on
the effects of moderate beer consumption in respect
to health: "The influence of beer consumption on the
motor qualities strength and speed". The research
was conducted by PhD. Associate Professor Mariana
Rotariu and Assistant Professor PhD. Catalin Ionite
from the University of Medicine and Pharmacy
"Grigore T. Popa" from Iasi, Romania.

Among the main findings of the research:

Moderate beer consumption can lead to a
normalization of muscle strength.

BENEFICIILE CONSUMULUI
MODERAT DE BERE

Poate scadea incidenta dementei
si a declinului cognitiv

Nu ingrasa
(doar 105 kcal/pahar 250 ml)
Does not contribute to weight gain (only
105 keal / glass 250 ml)

The study indicates a better adaptation to effort
following beer consumption, a parameter mainly
observed through the value of the heart rate.

The study showed almost 1% increase in muscle
mass, including when testing subjects after
Pphysical activity. Burns are intensified, resulting
in a decrease of the fat tissue, which prevents the
catabolism of the muscle tissue.

Moderate beer consumption can favour an
improvement in body hydration, this being higher
even after physical activity.

The fat tissue decreased, the study revealing a
difference in the body fat parameter before and
after beer consumption
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INGREDIENTE

NATURALE

PENTRU UN GUST
DESAVARSIT

Natural ingredients for a perfect taste

C E R EA L E L E contribuie

la gustul si la aroma berii.

Acestea reprezintd sursa de zaharuri pe care,
ulterior, drojdia, le transformad in bioxid de carbon
si alcool, prin procesul de fermentatie. In functie
de zona geografica si tipul de bere dorit, poate

fi folositd o larga varietate de cereale: orz, grau,
porumb, ovdz sau orez.

Cereals contribute to the taste and flavour of the
beer. They represent a source of sugars which are
then transformed by yeast into carbon dioxide and
alcohol, during the fermentation process. A wide
range of cereals can be used, depending on the
geographical area and the desired beer type: barley,
wheat, corn, oats or rice.

‘ ‘ 90% din bere este APA

Trebuie sd fie limpede, microbiologic purd si sa
prezinte o armonie perfectd intre mineralele pe care
le contine pentru a permite berarului sa obtind stilul
de bere pe care il doregte.

90% of beer is water. It must be clear,
microbiologically pure and present a perfect
harmony between the minerals it contains to allow
beer brewer to obtain a certain style of beer.

H AM E I U L contribuie cu amadreala

si substantele de aroma.

Este totodatd un conservant natural care face din
bere un produs stabil care isi pastreaza proprietdtile
in timp. In functie de tipul de bere dorit, maestrii
berari pot folosi mai multe tipuri de hamei.

Hops contribute with bitterness and flavoring
substances. It is also a natural preservative, making
beer a stable product that retains its properties over
time. Depending on the type of beer, masters brewers
can use several types of hops.

Supranumita motorul fabricarii berii,

D R OJ D IA contribuie la aroma, intrucat

poate conferi berii note florale sau fructate.

Drojdia transformd zaharurile fermentescibile in
bioxid de carbon si alcool.

Dubbed engine brewing, yeast contribute to flavor,
since may confer beer floral or fruity notes. The yeast
turns the fermentable sugars into carbon dioxide and
alcohol.

Hamei
hops

Cereale
cereals

FILTRARE

filtration

ART

FABRICARII BERII

The art of brewing beer

ﬂﬂ A 4
iMBl.ll)TFLIERE m

FILTRARE FERMENTARE

filtration fermentation

FIERBERE

boiling
PLAMADIRE QRN

mashing

RACIRE

cooling

Drojdie
yeast
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URSUS
)wwaweg

Ursus Breweries este cel mai mare

producdtor de bere din Romania si, din
2017, face parte din grupul Asahi Breweries
Europe Group. Opereazd 3 fabrici de bere in
Brasov, Buzdu si Timisoara si o mini-fabrica
in Cluj-Napoca. Marcile din portofoliul
nostru sunt: URSUS, Timisoreana, Ciucas,
Peroni Nastro Azzurro, Pilsner Urquell,
Grolsch, Stejar, Azuga, Asahi Super Dry,
St. Stefanus si marca de cidru Kingswood.

Pentru detalii despre Ursus Breweries, va
rugdm sd vizitati: www.ursus-breweries.ro
si www.desprealcool.ro.

Ursus Breweries is the largest brewer

in Romania and, since 201y, it is part of
Asahi Breweries Europe Group. It operates
3 breweries in Brasov, Buzau and Timisoara
and a mini-brewery in Cluj-Napoca. The
brands in our portfolio are: URSUS,
Timisoreana, Ciucas, Peroni Nastro
Azzurro, Pilsner Urquell, Grolsch, Stejar,
Azuga, Asahi Super Dry, St. Stefanus and
the cider brand Kingswood.

For details about Ursus Breweries, please
visit: www.ursus-breweries.ro and
www.desprealcool.ro.

Dragos

Constantinescu

Presedinte, Ursus Breweries
President, Ursus Breweries

Ma bucur sa va spun ca primul an pe care
l-am petrecut in familia berarilor a fost un
an excelent, dinamic, de crestere, care a
reconfirmat Ursus Breweries ca lider al
pietei de bere din Romania.

Performanta in afaceri este importants,

dar suntem constienti, in egala masura, de
rolul nostru si al industriei berii in economia
romaneasca si de responsabilitatea noastra
sociala. Ne mentinem angajamentul de a

fi un partener de incredere si un important
contribuabil la bugetul de stat, investind
substantial intr-o crestere sustenabila

a afacerii noastre si in dezvoltarea
comunitatilor in care ne desfasuram
activitatea.

Avem peste 1500 de angajati in cinci mari
orage din tara si ne bazam pe economia
locald, achizitionand, in medie, intre 50% si
70% din produse si servicii din Romania.

Nu in ultimul rand, suntem mandri ca
suntem custozi ai celor mai prestigioase
marci de bere romanesti, care au impreuna
peste 700 de ani de traditie si suntem
onorati sa vedem c4, in continuare, una
din trei beri vandute in Romania face parte
din portofoliul nostru. Succesul nu ar fi
posibil fara oamenii nostri, cei care zi de zi
dau viata berilor indragite de consumatori
si care ne aduc mai aproape de ambitia

de a construi o cultura vibranta a berii in
Romania.

I am happy to tell you that the first year |
have spent in the brewers’ family was an
excellent, dynamic year, full of growth,
which reconfirmed Ursus Breweries as
leader of the beer market in Romania.

Business performance is important, but we
are aware, equally, of our role and the beer
industry’s role in the Romanian economy
and of our corporate social responsibility.
We maintain our commitment to be

a trusted partner and an important
contributor to the state budget, investing
substantially in the sustainable growth of
our business and in the development of the
communities we are operating in.

We have over 1500 employees in five
big cities around the country and we
are relying on the local economy, by
purchasing, in average, between 50%
and 70% of the products and services in
Romania.

Last but not least, we are proud that we
are the custodians of the most prestigious
Romanian beer brands, which have
together over 700 years of tradition and
we are honored to see that, again, one of
three beers sold in Romania is a part of
our portfolio. This success would not be
possible without our people, who day by
day give life to the beers which are loved
by consumers and which bring us closer
to the ambition of building a vibrant beer
culture in Romania.
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EINEKEN

7'i-IEINEKEN

Un producator de bere global, cu o puternica
amprenta locala

A global beer producer, with strong local footprint

Acum 150 de ani, brandul Heineken® a luat nastere intr-o singurd berdrie din

Amsterdam. De atunci, HEINEKEN s-a transformat intr-un business global, dar unele
lucruri nu s-au schimbat niciodatd: mandria de a fi un berar independent si pasiunea pentru
calitate. De-a lungul timpului, am devenit un producdtor de bere global, cu operatiuni in
70 de tdri. Heineken® este recunoscut ca fiind brandul de bere cu cea mai mare acoperire
internationald, prezent in peste 178 de tdri. La nivel mondial, 85,000 de colegi produc si vand
peste 300 de branduri si aduc la viatd valorile companiei noastre: pasiunea pentru calitate,
respectul pentru oameni si pentru planetd, bucuria de a trdi.

Suntem un business romanesc, care beneficiaza de viziunea globala, experienta si inovatia
companiei HEINEKEN. Tn Roménia, le oferim consumatorilor un portofoliu divers de
branduri de bere si cidru, dintre care, unele sunt produse local, in cele 4 fabrici pe care le
avem aici (in Constanta, Craiova, Targu Mures si Miercurea Ciuc). Contributia noastrd la
dezvoltarea pietei locale nu se reflectd doar in branduri, ci si in actiunile noastre: avem
peste 1100 de angajati, peste 70% din ingredientele pe care le folosim sunt locale si avem un
angajament puternic prin intermediul agendei noastre de sustenabilitate, 'Brewing a Better
World'.

Puteti descoperi mai multe despre HEINEKEN Romania pe site-ul www.heinekenromania.ro.

Over 150 years ago, the Heineken® brand started in a single Amsterdam brewery. Since

then, our family grew into a global one, but some things never changed: the pride in our
independence and our passion for quality. Over the century, we became a world brewer, with
operations in 70 countries, with Heineken® being the world’s most international beer, enjoyed
in 178 of them. Worldwide, our 85,000 colleagues brew and sell over 300 brands and bring to life
our values: passion for quality,respect for people and planet, enjoyment of life.

We are a proud Romanian brewer, one that benefits greatly from the global vision, experience
and innovation of The HEINEKEN Company. In Romania, we offer a diverse portfolio of beer
and cider brands, some of which are produced in our four local breweries (in Constanta,
Craiova, Targu Mures and Miercurea Ciuc). Our dedication to the local market reflects not just
in our brands, but in our actions as well: we employ more than 1100 people in the country, over
70% of our ingredients are locally sourced and we are committed to our sustainability agenda,
‘Brewing a Better World'.

You can find out more about HEINEKEN in Romania on www.heinekenromania.ro.

Dan
Robinson

Managing Director, HEINEKEN Romania S.A.

Sunt onorat sa preiau rolul de
Presedinte al Asociatiei si imi doresc
ca alaturi de partenerii nostri, sa
contribuim in continuare la impactul
pozitiv al berii in Romania. intr-o

lume aflata in continua schimbare,
categoria de bere nu a fost niciodata
mai relevanta. Berea aduce oamenii
impreuna, fiind un generator de ocazii
de socializare, dar si al inovatiei.
Aceasta industrie, la fel ca berea, este
construita avand in centrul sau oamenii
— cei care o produc, cei care o aleg si
cei care contribuie la cresterea sa - si
este rolul nostru sa ne asiguram ca se
bucura de fiecare moment.

| am honoured to have been appointed
as President of the Association and

| look forward to working with our
stakeholders to continue the positive
impact of beer in Romania. In a
changing world, the relevance of the
beer category has never been greater.
Beer brings people together and is

a driver of social connections and
innovation. Our sector, like our beer, is
built with people in mind — those who
brew it, those who choose it, those who
help it grow — and it is our aim to make
sure they enjoy every moment of it.
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Bergenbier

A MOLSON COORS BEVERAGE COMPANY

ﬂ'

te atent alese si multa pasmne pentru bere.
- In fiecare bere.

O bere adevarata se bea cu masura

Bergenbier

A MOLSON COORS BEVERAGE COMPANY

Bergenbier S . A. - First Choice for our People, our Clients and our Customers

Parte a grupului Molson Coors Beverages Company Central & Eastern
Europe, compania Bergenbier S.A. a fost fondata in 1994, iar cea mai

importanta marcd din portofoliul sdu, Bergenbier, a fost lansatd un an mai tarziu.

Astazi, Bergenbier S.A. este in top trei producdtori de bere in Romania, cu
aproximativ 650 de angajati, o fabricd moderna la Ploiesti si o retea performantd
de distributie nationald. Bergenbier continud sd ducd rdcorirea la cote maxime
prin campania "Te Racoresti si Reimpdduresti’, in cadrul cdreia s-au plantat pana
acum 100.000 de brazi, in cea mai ampld actiune de plantare sustinutd vreodatd de
o marca de bere.

Portofoliul cuprinde marci care acope rd toate segmentele pietei. Pe langa

berile produse la Ploiesti - Bergenbier, Staropramen, Stella Artois, Beck’s,
Noroc - compania importd si distribuie in exclusivitate specialitdtile pragheze
Staropramen Dark, Granat si Unfiltered, berile de abatie belgiene Leffe

si Hoegaarden, cea mai iubitd bere mexicand, Corona, precum si berea alba
nefiltrata Frazinskaner.

Part of Molson Coors Beverages Company Central & Eastern Europe, one of

the world’s leading brewers, Bergenbier S.A. company was founded in 1994,
and its champion brand, Bergenbier, was launched one year later.
Today, Bergenbier S.A. is among the top three beer producers in Romania, has
approximately 650 employees, a modern brewery in Ploiesti and a national
distribution network. Bergenbier continues to take refreshment to the highest levels
with the “Refresh and Reforest” campaign, in which 100,000 trees have been planted
so far, in the largest planting action ever supported by a beer brand.
The portfolio includes brands that cover all market segments. Besides the beers
that are produced in Ploiesti - Bergenbier, Staropramen, Stella Artois, Beck’s,
Noroc - the company imports and distributes exclusively the Prague specialty beers
Staropramen Dark, Granat and Unfiltered, the belgian abbey beers Leffe and
Hoegaarden, the world’s most loved mexican beer: Corona, as well as
Franziskaner Weissbier.

Mihai Voicu
Director General, Bergenbier S.A.
General Manager, Bergenbier S.A.

Sunt onorat sa fac parte din echipa Bergenbier
S.A., 0 echipa puternica de profesionisti in
industria berii, care lucreaza cu pasiune

si determinare pentru a oferi un produs la
standarde inalte de calitate. impartasim aceastd
misiune cu partenerii nostri din comertul
modern si traditional si le multumim pentru

ca sunt mereu alaturi de noi pentru a dezvolta
experiente minunate pentru iubitorii de bere.

Suntem hotarati ca impreuna cu partenerii din
Asociatia Berarii Romaniei sa continudm pe
drumul responsabilitatii si al sustenabilitatii

in respectarea principiilor unui mediu de
afaceri corect. Doar asa, intr-un mediu stabil si
predictibil, vom continua sa fim, ca industrie, un
motor al economiei Romaniei.

I am honoured to be part of the team of
Bergenbier S.A., a strong team of professionals
in the beer industry, who work with passion and
determination to deliver a product of high-
quality standards. We share this mission with our
modern and traditional trade partners and we
thank them for always being with us to create
wonderful experiences for the beer lovers.

We are determined that together with the
partners of the Romanian Brewery Association,
we shall continue the path of responsibility
and sustainability by following the principles
of a fair business environment. Only then,

in a stable and predictable environment,

our industry will continue to be a driver of
Romanian economy.
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UNITED ROMANIAN BREWERIES BEREPROD

URBE recomanda consumul responsabil de bere.

oo
URBB

UNITED ROMANIAN BREWERIES BEREPROD

URBB, compania care se
concentreaza pe calitate si inovatie

URBB, the company that focuses on quality and inovation

Cele peste doud decenii de activitate ala URBB in Romdnia au marcat

numeroase premiere, printre care evidentiem:
Tuborg - prima bere imbuteliatd la dozad in Romania;

Tuborg Christmas Brew - prima bere creatd special pentru
sarbatorile de iarnd;

folia de protectie din aluminiu, reciclabilg, aplicatd intregului
portofoliu de beri la cutie produse in Romania;

DraughtMaster - sistemul inovator de servire a berii la halbd sau
pahar, dar si ample programe de responsabilitate sociald.

Over two decades of activity in Romania have marked numerous
innovations brought by URBB on the beer market, including:

Tuborg - the first beer produced in Romania in can version;

Tuborg Christmas Brew - the first beer specially created for the
Winter Holidays;

the recyclable aluminium foil applied to the entire beer can portfolio

produced in Romania;

DraughtMaster - an innovative draught beer dispenser, but also
extensive social responsibility programs.

Kobi Dar

Presedinte, URBB
President, URBB

Facem parte cu mandrie din Asociatia Berarii
Romaniei inca de la infiintarea sa si ne-am
propus ca alaturi de partenerii nostri sa ducem
mai departe activitatea Asociatiei, astfel

incat rolul nostru sa adreseze in mod sustinut
promovarea si dezvoltarea unei industrii a berii
responsabila si sa contribuie la crearea unui
mediu de afaceri stabil si sustenabil.

We are proud members of the Brewers of
Romania Association since its beginnings and
our goal is to take the Association’s activity
further, together with our partners, with

the purpose of promoting and developing a
responsible and sustainable beer industry.

RAPORT ANUAL / ANNUAL REPORT 2020



www.martens.ro

Bince 1758

MARTENS

Familia Martens produce bere inca din 1758

The Martens family is producing beer since 1758

Tocmai de aceea suntem atenti la cerintele clientilor si rdispundem acestora
oferindu-le un portofoliu care sd satisfacd cele mai diversificate gusturi.
Imbinand expertiza belgiani in producerea berii si creativitatea romaneasci, lansim
in acest an berea LUP, oferta noastrd pentru cei care doresc sd se relaxeze dupd o zi de
alergare. Este refugiul perfect din agitatia cotidiand.
De asemenea, o noutate pentru acest an este rebranding-ul marcii Postavaru. Acum are
un design modern, un lichid nou si un mesaj unic.
Gama MaDonna “brewed in Small Batches”, facuta in stil artizanal, exprimd intreaga
experienta si pasiune a berii facute de o familie cu traditie. Avand cinci arome distincte,
promite sd aducd o experientd memorabila.
Acum consumatorii de bere sunt buni cunoscatori. Ei inteleg cum sa aprecieze calitatea
fiecdrei sticle. Consumatorul este pus in mijlocul tuturor activitdtilor noastre, de aceea
calitatea este prioritatea noastrd permanenta. Suntem mandri de reusitele noastre si stim
cd numai prin calitate, inovatie, pasiune si executie exemplard vom reusi s cucerim si cei
mai exigenti consumatori. Da, suntem o unitate de productie romdneasca si ne mandrim
cu berea noastrd. Ne pastram originile dundrene, respectam traditia locald si privim cu
incredere spre viitorul global. Vd asteptdm la Galati!

This is why we pay attention to the clients' demands and we answer them by offering a
portfolio that will satisfy the most diversified tastes.
Combining Belgian expertise in beer production and Romanian creativity, we are launching
“LUP” beer this year, our offer for those who want to relax after a day of running. It is the
perfect refuge from the daily commotion.
Also new for this year is the re-branding for our brand Postavaru. Now it has a modern
design, a new liquid and a unique message.
MaDonna range "brewed in Small Batches", crafted in style, expresses the whole
experience and passion of the beer made by a family with tradition. With five distinct
flavors, it promises to bring a memorable experience.
Now, beer consumers are good connoisseurs. They understand how to appreciate the
quality of each bottle. The consumer is placed in the middle of all of our activities, therefore
quality is our permanent priority. We are proud of our achievements and know that only
through quality, innovation, passion and exemplary execution we will succeed in convincing
even the most demanding consumers. Yes, we are a Romanian production unit and we are
proud of our beer. We preserve our Danube origins, we respect the local tradition and we
look with confidence to the global future. We are waiting for you in Galati!

v

Florin Stoleriu

Director General, Martens S.A.
General Manager, Martens S.A.

Familia Martens este mandra sa
fie membru vechi al acestei mari
organizatii: “Berarii Romaniei”,

un forum care reprezinta cu
profesionalism berarii din Romania
si pune berea romanilor pe harta
Europei.

in 2020 calatoria noastra continua.
Eforturile din ultimii ani au fost
concentrate cu precadere in directia
cresterii calitatii produselor.

The Martens family is proud to be an
old member of this great organization:
“Breweries of Romania”, a forum that

professionally represents the brewers

in Romania, and puts Romanian beers
on the map of Europe.

Our journey continues in 2020. The
efforts made in recent years have
been concentrated to make our quality
better and better.
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WWW.CLINICADEBERE.RO

S C. BERARIUM S.R.L.

DERERE

Our story starts with the joy of beer drinking

Noi, un grup de sase prieteni, obisnuiam sd ne intalnim si sd bem
impreuna bere de calitate. Pentru ca in Timisoara, la vremea respectivd,
nu gdseam specialitdtile de bere pe care ni le doream, le importam direct de la
microproducétorii preferati din Germania. In timp, aceasti plicere de a consuma
specialitati de bere s-a transformat in dorinta de a produce bere de cea mai
inaltd calitate - proaspatd, naturald, plind de savoare, nefiltratd si nepasteurizata.
Am addugat si motivatia de a salva si de a crea noi traditii si valori locale.
Dorinta noastrd s-a materializat in 2011, cdnd am infiintat prima microfabricd
din Timisoara, ,Clinica de Bere, din respect fatd de aceastd bauturd complexa.
O bauturd care contine substante nutritive semnificative, cu un efect pozitiv
dovedit pentru sdnatate in cazul unui consum moderat. Dar, in acelasi timp, si o
bduturd care este asociatd cu riscuri majore pentru sandtate, in cazul consumului
excesiv. Filozofia noastrd este de a ne trata ,pacientii” cu daruire si intr-un mod
responsabil.
Clinica de Bere produce patru sortimente de bere: Terapia Platin, bere alba
(Weissbier), Terapia Gold, bere blondd, ambele nefiltrate si nepasteurizate,
Terapia Rubin, o bere nefiltrata speciald de tip Amber Ale si Terapia Citrin, o
bere nefiltratd speciald, de tip India Pale Ale.

Us, a group of six friends, used to get together and drink quality beer. Since

at that time Timisoara did not offer us the beer types we wanted, we used to
import them straight from our preferred microbrewers in Germany. In time, this joy
of drinking quality beer together turned into the desire to make our own, highest
quality beer - fresh, natural and unpasteurized. We added the will to safequard
old traditions and values and to create new ones. Our wish came true in 2011,
when we created the first microbrewery in Timisoara, to show our respect for this
complex drink. A drink full of significant nutrients, with a proven positive effect
on our health, when consumed in moderate amounts. At the same time however, a
drink associated with major health risks when consumed excessively. We treat our
“patients” with dedication and responsibility.
Clinica de Bere produces four types of beer, both unfiltered and unpasteurized:
Terapia Platin, a wheat beer, Terapia Gold, a golden ale, Terapia Rubin, an
Amber Ale type unfiltered special beer and Terapia Citrin, an India Pale Ale type
unfiltered special beer.

Director General, Berarium S.R.L.
General Manager, Berarium S.R.L.

Berarium din Timisoara este o microfabrica

de bere care produce exclusiv bere nefiltrata
si nepasteurizata premium. Prin asocierea cu
Berarii Romaniei, incurajam dezvoltarea micro-
productiei de bere.

Multumim Asociatiei Berarii Romaniei ca

a inteles nevoile microproducatorilor de

bere si cd le-a reprezentat cu succes in fata
autoritatilor statului in vederea credrii unui
climat propice dezvoltarii acestui segment de
piata.

Berarium is a microbrewery from Timisoara
which exclusively produces premium
unfiltered and unpasteurized beer. Through
our association with Brewers of Romania we
encourage the development of microbrewers
in Romanian.

We wish to thank the Brewers of Romania
Association for understanding the specific
needs of the microbrewers, and has
successfully presented these needs to the state
authorities, in order to establish a favourable
climate for the development of this market
segment
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souftlet

Satisfacerea cerintelor cllentllor,
obiectivul prlmordlal al companiei

Perfectly matching the needs of its customer’s, the main goal of the
company

Fabrica din Buzdu este amplasatd in inima regiunii cu cel mai bun sol pentru

productia de cereale din Romania. Sinergia dintre Soufflet Malt si Soufflet
Agriculture oferd control deplin asupra procesului, de la selectia varietatilor de
seminte si consilierea tehnicd a agricultorilor pand la selectarea pentru maltificare
a orzului cu cei mai buni parametri de calitate.
Situatd in cea mai bund zond din Europa pentru cultivarea orzului, Grupul Soufflet
si-a inceput activitatea in Romania in 1997. Obiectivul sdu primordial il reprezintd
satisfacerea cerintelor producdtorilor de bere, furnizandu-le permanent produse
obtinute din materii prime de calitate.
Echipa de agronomi Soufflet are o vastd experienta in toate etapele de cultivare, de
la selectia varietdtilor de seminte, testele tehnice premergdatoare productiei de orz,
la comercializarea de produse ecologice. Cu o capacitatea de productie de 115 000
tone de malt Pilsen pe an, fabrica din Buzdu este echipatd cu tehnologie de ultima
generatie pentru depozitarea si curdtarea orzului, pentru fabricarea maltului, de
monitorizare a productiei si de livrare a maltului cdtre producdtorii romdni de
bere.

The plant from Buzau is located at the heart of the best cereal production
land in Romania. The synergy between Soufflet Malt and Soufflet Agriculture
gives us total control over the process, from the selection of seeds varieties and
upstream agronomic accompaniment for farmers, to selecting brewing barley with
the best quality parameters.
Located on the best barley-growing land in Europe, Soufflet Malt Romania has
started its activity in 1997. Malteries Soufflet has set itself the goal of perfectly
matching the needs of its customer’s brewers, from the selection of seed varieties
and technical tests upstream of production to developing and marketing
environmentally friendly products. With an annual production of 115 ooo tons of
Pilsen malt, the plant from Buzdu is equipped with the latest technology for storing
and cleaning the barley, for processing it into malt, for monitoring production and
delivering the malt to the Romanian brewers.

Ionut Oprea

Director Executiv, Soufflet Malt
Executive Director, Soufflet Malt

Soufflet Malt este cel mai mare producator de
malt din Romania, aflandu-se chiar in centrul
lantului orz - malt - bere. Orzul este utilizat ca
materie prima pentru fabricarea maltului, fiind
ingredientul principal in procesul de fabricare
a berii.

Ca parte a Asociatiei Berarii Romaniei, Grupul
Soufflet este implicat in promovarea industriei
berii in Romania si sustine productia de varietati
performante de orz pentru bere, permitand ca
berea sa fie fabricata din ingrediente naturale,
produse pe plan national.

Sustinem protejarea productiei locale de bere
si suntem convinsi ca Berarii Romaniei sunt
un partener valoros in dezvoltarea durabila a
sectorului.

Soufflet Malt Romania is the largest malt
producer of Romania, in the heart of the chain
barley — malt — beer. As part of Romanian
brewers, Soufflet Group participates to
promote the beer industry in Romania, and to
favour the production of good malting barley
varieties in Romania, so that beer continues

to be produced in a natural way with national
ingredients. We defend beer production in
Romania, and we are sure that the Brewers

of Romania Association is a fair partner in a
sustainable development of this noble product
which is malting barley.
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ASOCIATIA
ODUCATORILOR
DE HAMEI

Association of
Hops Producers
of Romania

ASOCIATIA
PRODUCATORILOR
DE HAMEI

Hameiul da caracter berii

The hop gives the beer’s nature

Hameiul cultivat in Romania este folosit de cdtre producdtorii de bere locali.
Cultivarea hameiului reprezintd o traditie pentru Romania.

Asociatia producdtorilor de hamei din Romania a fost fondata in anul 2004, iar in
prezent se compune din patru societati private din judetele Mures, Alba si Sibiu.
Suprafata actuald cultivata este de 240 Ha, cu posibilitatea dezvoltarii pand la
650 Ha. Asociatia detine o sectie de ultimd generatie de peletizare a hameiului
de tip 9o - de o capacitate de 500 kg/ora. Cu aceastd instalatie se prelucreazd si
se impacheteazd hameiul, astfel incét toate caracteristicile dobandite in natura -
acizii (o, B, y), aromele specifice soiurilor si microclimatului de unde provin - sa
fie pastrate fard interventie prin procesare.

Asociatia Producdtorilor de Hamei din Romania produce in conditii
microclimatice normale circa 20.000 kg alfa pe an, ceea ce reprezinta cca. 15% din
consumul anual al Romaniei. Totodatd, aceasta sustine utilizarea ca materie prima
pentru bere a hameiului roménesc, care are aceeasi calitate ca si cel importat.

The Romanian hops is used by the local beer producers. Hops crops are a

real tradition for Romanian agriculture. The Hops Producers Association of
Romania was founded in 2004 and it currently consists in four private companies
in Mures, Alba and Sibiu counties. The current cultivated area is of 240 ha, with the
opportunity to develop up to 650 ha. The Association has the latest hop pelletizing
section type 9o, with a capacity of 500kg/hour. With this installation, the hop is
processed and packed so that it keeps its specific natural flavors and acids (o, f3, y)
without any intervention.

The Hops Producers Association of Romania produces 20.000 kg Alfa in
macroclimatic normal conditions which represents about 15% of the annual
Romanian consumption and encourages the usage of the Romanian hop as a raw
material for beer, which has the same quality as the imported one.

Hameiul cultivat in Romania este folosit de catre producatorii de bere locali.

The Romanian hops is used by the local beer producers.

Acatiu Mora

Presedinte, Asociatia Producatorilor de Hamei
President, The Hops Producers Association of
Romania

Suntem onorati sa fim parte din Asociatia
Berarii Romaniei inca din 2011 si sa contribuim
cu principalul ingredient natural al berii la
crearea celei mai apreciate bauturi — berea.
Dorim ca hameiul sa fie cat mai bine
reprezentat in mintea consumatorului. Sa

le aratam planta, fructul, lupulina. Sa simta
aroma. Sa testeze gustul puternic amar. Sa le
oferim o bere in care sa vada culoarea, spuma,
perlarea. Sa fi invatam sa iubeasca berea.
Astfel, consumatorii vor avea incredere in
naturaletea berii, vor cauta si vor regasi in bere
caracteristicile testate.

We are much honored to be members of the
Brewers of Romania Association since 2011 and
to contribute with the main natural ingredient
to create the tastiest of the drinks: beer. We
want the hop to be found not only in beer but
in the consumer’s mind also. Let show them
the herb and the fruit. Let them smell the
aromas. Test the strong bitter taste. Offer the
consumers a beer in which they can see the
color, the foam. Teach them how to love beer.
In this way, the consumers will trust in the
beers naturalness and they will look for the
beer’s seen and tested features.
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Our members' brands

Ursus Breweries United Romanian Breweries Bereprod
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Ursus Breweries

Dragos Constantinescu
President

Robert Uzuna

Corporate Affairs Director

Sos. Pipera, Nr. 43, Cladirea A,
Etaj 2, Bucuresti, Sector 2
+40 372 8583 00

+40 21315 98 04
¥ dragos.constantinescu

@ eu.asahibeer.com
& robert.uzuna@asahibeer.ro
& www.ursus-breweries.ro

United Romanian
Breweries Bereprod

Kobi Dar
Presedinte
Bd-ul Biruintei, nr. 89, Pantelimon,
lifov
+40 21205 50 00
+40 21205 50 09
¥ office@tuborgromania.ro

an .
&> www.tuborgromania.ro

M E M B R I Members

HEINEKEN

Ana Crivat
Corporate Affairs Manager
S-Park Building, Tipografilor St
11-15, 4th floor, wing A2-L, 013714,
Bucharest
+40723 26 62 93
+40 212 0277 56
N ana.crivat@heineken.com
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&% www.heinekenromania.ro

Martens

Florin Stoleriu
Comercial Manager

Str. Grigore Ventura nr. 1,
Galati

+40 722 40 29 49

¥ florin.stoleriu@martens.ro
& www.martens.ro

Asociatia Producatorilor
de Hamei din Romania

Mora Acatiu Ervin
Presedinte APHR

Bulevardul 1848 nr. 50, ap. 6
540397 Targu Mures
+40 732 50 06 02
+40 265 26 60 67
¥ acatiu.mora@moragroind.ro

Bergenbier

George Toma
People Communication Coordinator

Sos. Bucuresti Nord, nr 10,
cladirea 01, etaj 5, Bucuresti
+40 37220 7109
+40 212431001
¥ george.toma@molsoncoors.com
& www.bergenbiersa.ro

Berarium

Marius Mircea
Director Executiv

Str. Ghioceilor 21

Timisoara

+40 72196 89 90

¥ marius.mircea@clinicadebere.ro
& www.clinicadebere.ro

Soufflet Malt Romania

lonut Oprea
Director Executiv

DN2B - km 9+900,

Buzau

+40 756 029 300
+40 238 40 28 88

% ioprea@soufflet.com

& www.soufflet.com

BERARII
ROMANIEI

ASOCIATIA BERARII ROMANIEI
BREWERS OF ROMANIA ASSOCIATION

Dan Robinson
Presedinte / President

Julia Leferman
Director general / Genere

Str. Alexandru Balas
Sector 4, 040287,
+40 21317 29

+40 21317 2
¥ office@bera

PN

= www.berarii



Recomandam un consum

responsabil de bere.

We recommend a responsible consumption of beer.

www.berariiromaniei.ro




