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Brewers of Romania,
the voice of the
beer sector

Asociatia Berarii Romaniei reprezinta vocea sectorului local al berii. Orientata
permanent catre dialogul constructiv, Asociatia Berarii Romaniei transmite
autoritatilor, mediului de afaceri si consumatorilor, valorile esentiale care definesc
sectorul'local al productiei de bere: responsabilitate si sustenabilitate.

The Brewers of Romania Association accounts for the voice of the local beer sector. Constantly
focused on a constructive dialogue, the Brewers of Romania conveys essential values that define
the local sector of beer production before authorities, the business environment and consumers:
responsibility and sustainability.

Fondata Tn 2004, Asociatia
Berarii Romaniei a avut finca
de la Tnceput o viziune corecta
privind complexitatea procesului
de fabricare a berii, astfel Tncat
organizatia reuneste nu doar
producdtori de bere, ci si furnizori
de materii prime agricole necesare
productiei.

Avand misiunea de a veghea la
mentinerea unui mediu de afaceri
sanatos si a unei industrii a berii
responsabila, Asociatia are totodata
un rol activ Tn dezvoltarea culturii
berii Tn Romania.

Tncepénd din 2008, Asociatia
Berarii Romaniei ofera o dimensiune
europeana industriei locale a
berii, aderand la marea familie a
producatorilor de bere europeni
reprezentati prin organizatia Berarii
Europei.

producatori p&RSte
furnizeaza

impreuna

Altogether, the six brewers account for over 80% of the amount of beer consumed in Romania.
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Established in 2004, the Brewers of
Romania Association had an accurate
view of the intricacy of the brewing
process from the start, and that is why
our organization joins together both
beer producers, as well as suppliers of
agricultural raw materials needed for
production.

With a mission to oversee and ensure
a healthy business environment and a
responsible beerindustry, the Association
has always played an active role in
developing the beer culture in Romania.

As of 2008, the Brewers of Romania
Association has been providing an
European dimension to the local beer
industry, after adhering to the large
family of European brewers represented
by the Brewers of Europe Organization.

Y%

din cantitatea de bere
consumata Tn Roméania




2004

Infiintarea
Asociatiei Berarii
Romaniei
The foundation of
Brewers of Romania

socia
erarii

2005

I

Sectorul berii este
primul sector din
Romania care se

autoreglementeaza,
prin elaborarea
codului comunicarii
comerciale

The beer sector is
the first sector in
Romania in self-
regulating, by
drafting a Code
of Commercial
Communication
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Romaniei

Brewers of Romanian Association

2010
2008

Exemplu de bune
practici Tn
cadrul Alcohol
and Health
Forum, prin

- N intermediul
campaniei
Alcoolul nu te
face mare

Asociatia Berarii
Romaniei devine
membra a
Berarilor Europei Examples of best
practices within the

Brewers of Romania Alcohol and Health
becomes a member Forum, through the
of the Brewers of campaign Alcohol

Europe does not make you big

2013

Are loc prima
editie a
evenimentului
Berea face
cinste Romaniei
dedicat
sectorului local
al berii

Takes place the
first edition of the
event Beer Serves

Romania dedicated
to the local beer sector

Milestones

2016

Revizuirea
Codului de
Comunicare
Comerciala
pentru a limita si
mai mult accesul
minorilor
la comunicarea
de marketing
referitoare la bere

A revision of the
Code of Commercial
Communication
in order to limit
underage access to
and appeal
of alcohol marketing
communication

Membrii
Asociatiel

Bergenbier
A MOLSON €046 COMPANY

* o
HEINEKEN MARTENS

SNt URSUS

Reprezentanti ai producatorilor de materii prime
Representatives of raw materials producers

Edsouffiet

ASOCIATIA PRODUCATORILOR DE HAMEI

Association of Hops Producers



Responsability
towards community

De la elaborarea de standarde ale comunicarii comerciale, la campanii de informare
si educare ce au vizat diferite categorii de public, activitatile Asociatiei au avut
constant un numitor comun: responsabilitatea.

From setting out standards for commercial communication, to information and education
campaigns targeting various publics, the Association’s activities have been constantly driven by
a common principle: responsibility.

raport anual 2018 / annual report 2018

Comunicare comerciala responsabila

Responsible commercial communication

adopted in
I

1
. 1
Se concentreaza pe : i
Tncura]area unui Itis focus?d partlcula_rly on
, encouraging responsible
consum responsabil beer consumption
de bere 1

Mesajului publicitar -
poate fi adresat Advertising messages
lusi l targeted exclusively to
exciusivipersoane ol persons over 18 years old

cu varsta peste 18 ani
|

revised

Revizuirea Codului de Comunicare Comerciala
pentru a limita si mai mult accesul minorilor

la comunicarea de marketing referitoare la bere
A revision of the Code of Commercial Communication
in order to limit underage access to and appeal
of alcohol marketing communication

Prin elaborarea Codului de Comunicare
Comerciala Responsabila privind Berea,
industria berii a devenit prima industrie
locala care s-a autoreglementat, stabilind
astfel un standard de bune practici la nivelul
intregului mediu romanesc de afaceri.

Codul de Comunicare Comerciala este si
in prezent anexa a Codului de Practica in
Publicitate al RAC (Romanian Advertising
Council), Asociatia Berarii Romaniei fiind
membra a Cosiliului Director al organizatiei.

With the development of the Code on Responsible
Commercial Communication on Beer, the beer
industry became the first industry in our country
to self-regulate, setting a best practice standard
within the entire Romanian business environment.
The Code of Commercial Communication is
enclosed as an Annex to RAC’s Code of Advertising
Practice, the Brewers of Romania Association being
a member of the Managing Board of RAC (Romanian
Advertising Council).
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,Cedeaza volanul cand bei!

Pass the steering wheel when you drink

»Niciodatd nu ma urc baut la volan” declara prezentatorul
TV Razvan Fodor, ambasador al celei de-a zecea editii a
campaniei ,,Cedeazd volanul cdnd beij!”. Initiata Tn anul
2008 de Asociatia Berarii Romaniei, cu sprijinul Directiei
Rutiere din cadrul Inspectoratului General al Politiei
Romane, campania s-a desfasurat in perioada sarbatorilor
de iarna si a avut ca obiectiv constientizarea riscurilor la
care soferii auto se expun sau Ti expun pe cei dragi lor si
pe alti participanti la trafic, cand conduc sub influenta
bauturilor alcoolice.

Tn calitate de ambasador al campaniei, Razvan Fodor a
postat pe pagina sa de Facebook o serie de materiale video
prin care a explicat fanilor cat este de important sa nu urce
la volan dupa o petrecere la care au consumat bauturi
alcoolice, ci sa recurga la alta modalitate pentru a ajunge
in siguranta acasa, fie ca e transportul public, serviciile de
taxi sau chiar un prieten care nu a baut.

“I never drink and drive”, declared the TV moderator Razvan Fodor,
ambassador of the tenth edition of the campaign “Pass the wheel
when you drink!”. Launched in 2008 by the Brewers of Romania
Association, with the support of the Road Directorate within the
General Inspectorate of Romanian Police, the campaign was
implemented during the winter holidays and was focused on raising
awareness on the risks to which drivers expose themselves or their
loved ones and other road users, when driving under the influence
of alcoholic beverages.

As campaign ambassador, Razvan Fodor posted on his Facebook
page a series of videos explaining fans why it is important not to
get behind the wheel after leaving a party where you consumed
alcoholic beverages, but rather opt for a different mean to get
home safely, whether by using public means of transportation, taxi
services or even a sober friend.

i

f, .

«Directia Rutierddin cadrul Inspectoratului General al Politiei Romédne
a sustinut inca de la prima editie campania “Cedeaza volanul cdand
bei!” identificand un obiectiv comun cu cel al tuturor demersurilor
institutiei noastre: cresterea sigurantei rutiere. Propundndu-si sd
ii informeze si responsabilizeze pe soferi privind riscurile asociate
conducerii unui autovehicul sub influenta bduturilor alcoolice,
campania contribuie in mod cert la cresterea gradului de siguranta
rutierd intr-o perioada cu riscuri sporite pentru toti participantii la
trafic, cum este cea a sarbatorilor de iarnd. Mai ‘mult, actlwtatlle
programate le completeaza ideal pe cele desfdasurate de Polltla
Romdnd in_cadrul campaniei nationale de educatie rutierd “Alege
viata!”», a declarat Florentin Brdcea, Director, Chestor de politie,
Politia Romana.

Cu sprijinul Directiei Rutiere din cadrul Inspectoratului General al
Politiei Romane au fost organizate filtre rutiere pentru masurarea
alcoolemiei n zece orase ale tarii, inclusiv Tn Bucuresti. Astfel,
aproape 2.000 soferi au fost mformatl despre perlcolele la care se
expun daca conduc sub influenta alcoolului, dar si recompensati

pentru faptul ca alcooltestele au indicat nedepé§irea limitei legale
admise.

“The Road Directorate within the General Inspectorate of the Romanian Police
has been supporting this campaign ‘Pass the wheel when you drink’ since its
first edition, by identifying a shared goal between it and all the endeavors of
our institution: improve road safety. The campaign, which is aimed at informing
and making drivers accountable when it comes to the risks associated to
driving a vehicle under the influence of alcohol, also contributes to enhancing
road safety in a time of increased risks for all traffic users, such as the winter
holidays. Furthermore, the activities perfectly complement those carried out by
the Romanian Police as part of the national road education campaign ‘Choose
lifel’”, declared Florentin Brdcea, Director, Police quaestor, Romanian Police.

With the support of the Road Directorate within the General Inspectorate of
Romanian Police, road filters were organized to establish the blood alcohol
content in ten cities across the country, including Bucharest. Thus, almost 2,000
drivers were informed of the dangers they expose themselves to when driving
under the influence of alcohol and were also rewarded after the blood alcohol
tests indicated results below the legally admissible limit.

raport anual 2018 / annual report 2018
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Asociatia Berarii Romaniei -
Evenimente
Brewers of Romanian Association
Key events .
Berea Face Cinste Romaniei la a V-a editie k i
(.,

Beer Serves Romania, the 5" Edition

Evenimentul Berea Face Cinste Romaniei celebreaza Beer serves Romania celebrates the positive impact that the

an de an modul Tn care sectorul berii isi pune B 1omic aill socialideveloppgiioR Evenimentul reuneste reprezentanti ai autoritatilor
amprenta pozitivda asupra evolutiei economice si Romania. romane si ai producitorilor de bere, precum si
sociale a Romaniei. personalitati ale vietii publice si parteneri.

Fie ca nereferim la locurile de munca sivaloarea adaugata
create la nivelul tuturor activitatilor conexe productiei de
bere sau la importantele contributii la bugetul de stat ;
ale sectorului berii, fie ca vorbim de prezenta activa a I
producatorilor de bere la nivelul comunitatilor locale 'y .
prin intermediul programelor de responsabilitate sociala Julia Leferman ' Shachar Shaine
si prin sponsorizarea unor evenimente muzicale sau Berarii Romaniei Berarii Romaniei
sportive, nu facem decat sa reconfirmam implicatiile Brewers of Romania Brewers of Romania
profund pozitive pentru economie ale fiecarui pahar de
bere produs in Romania.

The event gathers Romanian authorities and representatives of
the beer producers, also key opinion leaders and partners.

Either we speak about the jobs and the value added created in all
the beer production related fields or the important contributions
to the state budget, or we speak about the presence of the beer
producers in the local communities, through social responsibility
programs and sponsoring of various music or sports events, we Daniel Botanoiu Marcel Ciolacu

just reaffirm the positive economic impact of every beer glass Ministerul Agriculturi Guvernul Romaniei
. . Ministry of Agriculture Romanian Government
produced in Romania. e
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Jusians Ghinear Bergenbier (PPW
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A MOLSON'€0046 COMPANY

N

Presedinte / President

\
o

De aproape 30 de ani un jucator important pe piata berii din Romania, Bergenbier S.A. a
reusit sa incante consumatorii de bere cu marci inovatoare, la o calitate ireprosabilda. Am
promovat de-a lungul timpului responsabilitate Tn tot ceea ce facem, fiind un promotor activ al
unui mediu de afaceri corect. Sunt mandu ca avem un portofoliu de marci care acopera toate
segmentele, astfel reusind sa propunem berea potrivita si la o calitate superioara fiecarui
consumator, indiferent de ocazie.

Alaturi de partenerii nostri din comertul modern si traditional, vom continua misiunea noastra
de a Tncanta consumatorii de bere din Romania, oferind si Tn acest an experiente minunate
alaturi de berile noastre.

Ca membru fondator Berarii Romaniei, Bergenbier S.A. a sustinut de-a lungul timpului eforturile
Asociatiei in promovarea culturii berii si a unui stil de viata sanatos si echilibrat. Vom continua
alaturi de partenerii nosti din Asociatie sa incurajam un mediu de afaceri stabil si predictibil la
nivel fiscal, o conditie necesara pentru ca industria berii sa poata actiona Tn continuare ca un
motor al economiei Romaniei.

For the last almost 30 years, from its position as an important player on the beer market in Romania,
Bergenbier S.A. has succeeded in delighting beer consumers with innovative brands, of impeccable quality.
We have always promoted responsibility in everything we do, being an active promoter of a right business
environment. I’m proud that we have a portfolio of brands that covers all segments, being able to offer the
right high quality beer to every consumer, no matter the occasion.

This year also, along with our partners in modern and traditional trade, we will continue our mission of
delighting beer consumers in Romania, by offering wonderful experiences alongside our beers.

As founding member of Brewers of Romania, Bergenbier S.A. has long supported the Association’s efforts in
promoting beer culture and a healthy and balanced lifestyle. We will continue alongside our partners in the
Association to encourage a stable and predictable fiscal environment, a prerequisite for the beer industry to
continue to act as a driver of Romania’s economy.

(9”4“ @méowﬁ

Director General /General Manager

"'i-IEINEKEN

S untem mandri ca si Tn 2018 sa fim alaturi de colegii nostri din Asociatia Berarii Romaniei
si, Tmpreund, sa continuam sa dezvoltam industria berii in Romania, sa diversificam
gustul berii, experientele construite Tn jurul ei si beneficiile pe care aceasta industrie le aduce
economiei romanesti.

Anul acesta vom continua sa sprijinim o industrie a berii implicata social in Romania, generand
beneficii pentru cei peste 20.000 de angajati directi si indirecti, pentru comunitatile locale si
consumatori.

We are proud to be by the side of our colleagues in the ,,Brewers of Romania” Association also in 2018 and to
continue, together, developing the beer industry in Romania, diversify the taste of beer, the experiences built
around it and the benefits brought by this industry to the Romanian economy.

This year we will continue to support a socially involved beer industry in Romania, generating benefits for over
20.000 direct and indirect employees, local communities and consumers.
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URBB

UNITED ROMANIAN BREWERIES BEREPROD

Sthachar Shaine

Presedinte / President

F acem parte cumandrie din Asociatia Berarii Romanieiinca de lainfiintarea sa sine bucurdm
sa Tmpdrtasim valori si obiective comune cu membrii asociatiei, fapt care contribuie la
dezvoltarea culturii berii in Romania.

Anul acesta vom duce mai departe, Tmpreund cu colegii nostri, misiunea pe care ne-am
asumat-o, aceea de a promova o industrie a berii responsabild si puternica Tn Romania, care
sa ne intareascd pozitia pe piata europeand de bere. De altfel, implicarea URBB Tn proiectele
asociatiei este o extindere fireasca a misiunii pe care ne-am asumat-o de peste 20 de ani Tn
cadrul companiei noastre.

Suntem hotarati sa continudm aceasta traditie si vom sustine Tn permanenta bunele practiciin
mediul de afaceri, la fel cum vom continua sa acordam o atentie deosebita mediuluiinconjurator.

We are proud members of the Brewers of Romania Association since its beginnings and we are glad to share
common values and goals with the other members of the association, contributing to the development of the
beer culture in Romania.

This year, together with our colleagues, we will continue our mission to promote a responsible and strong
beer industry in Romania, which will strengthen our position on the European beer market. Besides, the
involvement of URBB in the association’s projects is a natural extension of the mission we have assumed for
over 20 years in our company.

We are motivated to continue this tradition and we will constantly support good business practices, just as we
will persevere to pay special attention to the environment.

Presedinte / President

I lrsus Breweries este un angajator local care Tsi continud dezvoltarea si ramane dedicat
angajatilor, consumatorilor, clientilor si souetatu Suntem mandri de brandurile noastre
romanesti si de contributia noastra socio-economica.

Dezvoltarea continua a companiei Tn Romania, a dus la colaborarea cu un numar mare de IMM-
uri, generand beneficii economice pe Tntregul lant valoric. Suntem, totodata, un partener de
incredere al Guvernului si un important contribuabil la bugetul statului. Ursus Breweries este o
companie locald, care angajeaza peste 1400 de oamenitalentatiin 5 orase si care se bazeaza pe
economia locala, achizitionand din Romania aproape 70% din bunurile si serviciile necesare.

Ne apropiem de sarbatorirea a 300 de ani de existenta a Timisoreana. Suntem onorati de acest
moment unic, dar in acelasi timp suntem pr|V|leg|at| sa fim pastratoru celor mai prestlgloase
branduri de bere romanestl Totodatd, ne bucura faptul ca intre angajatii nostri se regasesc
unii dintre cei mai renum|t| maestri berar| care beneficiaza de recunoastere globala. lar toate
acestea sunt realizate pentru beneficiul consumatorilor romani.

Ursus Breweries is a local employer, committed to develop our business and to dedicate our activity to
employees, consumers, customers and society at large. We have a deep pride in our Romanian brands, and
in our socio-economic contribution.

With continued growth of Ursus Breweries in Romania, a great number SMEs are “fueled” by our operations,
thus contributing to economic benefits across our value chain. Simultaneously, we are a reliable partner to
the Government and an important tax contributor to the state budget. We are a localized business, employing
over 1400 local talents in 5 large cities and acquiring almost 70% of the products and services from Romania.

We approach the celebration of 300 years of existence for Timisoreana. Apart from being honored by this
unique moment, we also feel privileged to be the safe-keepers of the most prestigious Romanian beer brands.
We are also proud that among our people we have some of the most outstanding beer specialists, worth of
global recognition. And, all of these, are in the service of Romanian consumers.
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Director General / General Manager et

Anul 2017 a fost unul de tranzitie pentru Martens SA Galati. O echipa noua cu energie
proaspadta a fost numita si astfel am redevenit cu adevarat o mica “familie” de berari.

Schimbarea preferintei consumatorilor de bere de la PET la sticla si doza implica schimbari
fundamentale ale afacerii noastre. Inovatia reala este acum, mai mult ca niciodata, factorul
conducator.

»Senior” a devenit marca noastra fanion. O retetd germana originala o face referinta intre berile
de tip Lager German.

De asemenea, segmentul berilor craft merita atentia noastra. ,MaDonna” a trecut printr-un
amplu proces de repozitionare si este acum disponibila in patru variante: Blanche, Orange,
Ambre si Brune. Toate produse in loturi mici.

Tn 2018 toate eforturile noastre sunt directionate citre consumatorul roman. 100 de ani de
Romania reprezintd un eveniment important si il sarbatorim cu o editie speciala de ,,Hora Unirii”.

Suntem mandri si onorati sa facem parte integranta din cultura romaneasca.

2017 has been a transition year for Martens SA Galati. A new team with renewed energy has been appointed
and we have become again a real “Family” of brewers.

The shift from big PET towards glass and cans is fundamentally changing our business. Real innovation is
now, more than ever, the driver. Senior has become our leading brand. An original German recipe, making it
the reference in German-style lagers.

Also, the craft beer trend deserves our attention. “MaDonna” has received a complete makeover and is now
available in four variants: Blanche, Orange, Ambre and Brune. All crafted in small batches.

In 2018 all our efforts are directed towards the Romanian consumer. 100 years of Romania is an important
milestone and we are celebrating it with a special edition of “Hora Unirii”.

We are proud and honored to be a part of the Romanian culture.

Vst (Voo

Director General /General Manager

B erarium SRL din Timisoara este o microfabrica de bere care produce exclusiv bere nefiltrata
si nepasteurizata din clasa premium. Berarium SRL s-a facut cunoscuta pe piata locala prin
intermediul brandurilor ,,Clinica de Bere”, , Terapia Gold” — bere blonda nefiltrata, si ,,Terapia
Platin” — bere alba nefiltrata. Prin asocierea noastra cu Berarii Romaniei dorim sa atragem
atentia industriei de bere si autoritatilor statului din Romania asupra existentei noastre, ca
microproducator de bere. Totodata, Tncercam sa incurajam dezvoltarea acestei ramuri, inca
neexploatatd, a industriei de bere din Romania.

Pe aceasta cale dorim sa multumim Asociatiei Berarii Romaniei ca a dat curs cererii noastre de
a deveni membri si, mai ales, apreciem ca a inteles nevoile specifice microproducatorilor de
bere si ca le-a reprezentat cu succes n fata autoritatilor statului Tn vederea crearii unui climat
propice dezvoltdrii acestui segment de piata.

Berarium SRL is a microbrewery from Timisoara which exclusively produces premium unfiltered and
unpasteurized beer. Berarium SRL became known locally through the following brands: “Clinica de bere”,
“Terapia Gold” (unfiltered blonde ale) and “Terapia Platin” (unfiltered wheat beer). Through our association
with Brewers of Romania we wish to draw the attention of the beer industry and the state authorities towards
our existence as microbrewers. At the same time, we try to encourage the development of this branch of the
Romanian beer industry.

We wish to thank the Brewers of Romania Association for accepting us as a member, and, most of all, we
appreciate the fact that they understood the specific needs of the microbrewers, and has successfully
presented these needs to the state authorities, in order to establish a favourable climate for the development
of this market segment.
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Jonty Oprea

Director Executiv / Executive Director

Hsouffiet

Soufﬂet Malt Romania este cel mai mare producator de malt din Romania. Orzul este utilizat,
in primul rand, ca materie prima pentru fabricarea maltului, acesta fiind ingredientul
principal in procesul de fabricare a berii. Astfel, Soufflet Malt Romania se afla chiar in centrul
lantului orz - malt - bere.

Ca parte a Asociatiei Berarii Romaniei, Grupul Soufflet este implicat in promovarea industriei
berii Tn Romania si sustine productia de varietati performante de orz pentru bere, Tn beneficiul
retelei supply chain, permitand ca berea sa poata fi fabricata din ingrediente naturale, produse
pe plan national.

Sustinem protejarea productiei de bere din Romania si suntem convinsi ca Asociatia Berarii
Romaniei este un partener redutabil Tn dezvoltarea durabila a acestui nobil produs, orzul
pentru malf.

Soufflet Malt Romania is the largest malt producer of Romania. Malting barley is used to produce malt, and malt
is the main ingredient for beer. This puts Soufflet Malt Romania in the heart of the chain barley — malt — beer.

Involved in the assembly of Romanian brewers, Soufflet group participates to promote the beer industry in
Romania, and to favour the production of good malting barley varieties in Romania for the wellness of the
supply chain. So that beer continues to be produced in a natural way with national ingredients.

We participate to defend beer production in Romania, and we are sure that the Brewers of Romania Association
is a fair partner in a sustainable development of this noble product which is malting barley.

ASOCIATIA PRODUCATORILOR DE HAME .
DIN ROMANIA / oloy

Association of Hops Producers of Romania Presedinte / President

rimirea noastra in Asociatia Berarii Romaniei in anul 2011 ne-a onorat. Hameiul da caracter
berii. Amareala, aroma, spumarea si conservarea sunt principalele trasaturi cu care Berarii
Romaniei mestesugaresc consumatorilor cea mai gustata licoare — berea.

Hameiul, ca principalul ingredient natural al berii, trebuie sa se regaseasca si in mintea
consumatorului. Sa le aratam planta, fructul, lupulina. Sa simta aroma. Sa testeze gustul
puternic amar. Sa le oferim o bere in care sa vada culoarea, spuma, perlarea si sa descopere
amareala si aroma specifice. Sa1i Tnvatam sa iubeasca berea.

Astfel, consumatorii vor avea incredere Tn naturaletea berii, vor cauta si vor regdsi in bere
caracteristicile vazute si testate.

We are much honored to be members of the Brewers of Romania Association. The hop gives the beer’s nature.
Its features: bitterness, flavor, frothing and preservation are the main ingredients which Brewers of Romania
provide consumers thetastiest of the drinks: beer.

The hop is the main natural ingredient of beer. It has to be found not only in beer but in the consumer’s mind
also. Let show them the herb and the fruit. Let them smell the aromas. Test the strong bitter taste. Offer the
consumers a beer in which they can see the color, the foam and discover the bitterness and its specific flavor.

Teach them how to love beer. In this way, the consumers will trust in the beers naturalness and they will look
for the beer’s seen and tested features.

21



raport anual 2018 / annual report 2018

Productia de bere in Uniunea Europeana
D e a depas:t pentru prima datd dupa criza
economica nivelul de 4o miliarde litri

Berea, motor al
economiel europene
un |;?£;;’z jr;;otrq 7%2 e;?:m’jm

Beer - a driver for the European economy
and a major job creator that goes far beyond breweries

The beer production in the EU had risen above the 4o billion
litres mark for the first time since the economic crisis

Diore-Oloer
:! ? Secretar General Berarii Europei
W Secretary General The Brewers of Europe
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loc de munca
in productia de bere
job in beer production jobs
industria

Cu ocazia celui mai recent eveniment anual al
industriei, Berea Face Cinste Europei, editia a-VlIl-a, am
fost mandru sa pot anunta faptul ca productia de bere

in Uniunea Europeana a depasit pentru prima data

Tn acelasi timp, producatorii de bere din Europa duc

mai departe angajamentul luat Tnca din 2015 de a
pune la dispozitia consumatorilor Th mod voluntar
toate informatiile legate de ingredientele produselor

| was proud to announce at our latest annual event, Beer
Serves Europe VI, that beer production in the EU had risen
above the 4o billion litres mark for the first time since the
economic crisis. The number of microbreweries has tripled

:‘T)Icllll;llgg dupa criza economica nivelul de 40 miliarde litri. Din since 2010, with beer exports to third markets continuing to
jobs 2010 numéru! microberérii.lor s-a triplat, exporturile grow, and over 8,500 breweries now operating across the EU.
retail catre terte piete au_continuat sa creascd, iar pe . . .
V retail teritoriul Uniunii exista n prezent peste 8.500 berarii. Brewers across Europe are also increasingly rolling out

The Brewers of Europe’s 2015 consumer information
commitment, listing ingredients and nutrition information
voluntarily and legally, responding positively to the
European Commission’s wish for the wider alcoholic drinks
industry to self-regulate in a meaningful way in response to

gen ereaza ospitalitatii si valoarea lor nutritionald. Acest demers comun al consumer expectations. The brewing sector has laid down
generates hospitality producatorilor de bere, reprezinta raspunsul pozitiv la the gauntlet for the other drinks sectors to follow its lead in
industry dorinta exprimata de Comisia Europeana ca industria transparency. Follow the issue at www.beerwisdom.eu.
bauturilor alcoolice sa se auto-reglementeze, ca
raspuns la asteptarile consumatorilor. Putem spune
locuri de = i =
€ ca sectorul european al berii provoaca alte sectoare
munca - S : o
jobs producatoAare de bauturi alcoolice sa Ti urmeze
furnizori exemplul in materie de transparenta. Pentru a urmari
supplyers subiectul puteti accesa: www.beerwisdom.eu.
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Béer market, in line with European trends

creeaza peste

2,3

milioane
locuri de munca

in Europa

Creates over 2,3 million jobs in Europe

It generates economic growth

>

\/contrlbumd la

bugetul de stat

contributes to

the state budget

creand valoare adaugata
in diverse sectoare conexe

added value in various
related sectors

Romania este parte a directiilor de dezvoltare la nivel european, in care sectorul berii isi demonstreaza
in mod constant efectul de multiplicare in economia locala.
Din grija pentru fiecare consumator roman, avand o intelegere exacta privind rolul pe care producatorii
ilaun economiile moderne si reflectdnd un set de valori comune, membrii Asociatiei Berarii Romaniei
si-au asumat cu mandrie rolul de parteneri ai autoritatilor romane in stimularea cresterii economice.

Romania is part of the European development trend, in which the beer sector constantly reveals its multiplier effect

on the local economy.

Out of concern for each and every consumer, and with a precise understanding of the role producers have to play
within modern economies and mirroring a set of shared values, the members of the Brewers of Romania Association
have proudly committed to a partnership with the Romanian authorities for the purpose of fostering economic growth.

(/N@/ &ﬁfm

Guvernul Romaniei are ca obiectiv pentru urmatorii
trei ani fundamentarea unei cresteri economice
inteligente, sustenabile siincluzive.In acest context,
rolul sectoarelor de activitate care produc valoare
adaugata si locuri de munca devine determinant
pentru generarea de crestere economica.

Sectorul local al berii are un rol important pentru
economiaRomaniei. Acestrolse datoreazain special
caracterului sau national, conferit de ponderea
de 97% a productiei de bere interne Tn consum si
de cea a ingredientelor care provin din agricultura
Romaniei, de peste 70%. Aceasta fundatie solida
este cea care permite sectorului local al berii sa
genereze mai departe un important nivel de valoare
addugata, Tn toate activitatile conexe, si sa creeze,
direct si indirect, aproape 85.000 locuri de munca

in Tntreaga Romanie.

Credem ca acest obiectiv comun al Guvernului si
mediului de afaceri, respectiv generarea cresterii
economice, trebuie sa fie si mai departe subiect de
dialog si colaborare intre cele doua parti, Tn interesul
economic al Romaniei.

Folosesc acest prilej pentru a transmite felicitari
Asociatia Berarii Romaniei si membrilor sai pentru
performantele si nivelul Tnalt de competitivitate de
care dau dovada.
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Rolul sectoarelor de activitate care produc
valoare addugatad si locuri de munca
devine determinant pentru generarea de
crestere economica

The role of business sectors that generate added value and
jobs becomes instrumental in driving economic growth

Viceprim-ministru

Vice Prime Minister

For the next three years, the Government of Romania will be
focused on setting the foundation for a smart, sustainable
and inclusive economic growth. In this context, the role
of business sectors that generate added value and jobs
becomes instrumental in driving economic growth.

The local beersector has an importantrole forthe economy of
Romania. This role is particularly due to its national nature,
emphasized by the 97% share achieved by the domestic
beer production of total consumption and by the share of
ingredients sourced from the Romanian agriculture, of more
than 70%. This solid foundation allows the local beer sector
to further generate a significant level of added value across
all related activities and to directly and indirectly create
almost 85.000 jobs across Romania.

We believe that this common goal of both the Government
and the business environment, namely to drive economic
growth, should continue to be a topic of dialogue and
collaboration between both parties, to the economic benefit
of Romania.

I would like to use this occasion to congratulate the Brewers
of Romania Association and its members for the high level of
performance and competitiveness they have proven.
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Industria berii din tara noastra reprezinta un reper
al calitatii si competitivitatii industriei romanesti,
reusind sa se dezvolte autentic pe filiatia a doua
domenii cheie pentru Romania: agricultura si
industria alimentara. Economia Romaniei are nevoie
de cat mai multe asemenea exemple de succes,
precum cel al industriei berii, atat din perspectiva
valorii adaugate, cat si a calitatii produselor si
atentiei acordate consumatorilor.

Romadnia beneficiaza de o piata dinamica
si concurentiala, care face bine deopotriva
producatorilor si consumatorilor, prin standardele
de calitate si permanenta preocupare de a veni in

intampinarea preferintelor clientilor. Berea este un

produs apreciat de foarte multi romani, iar industria
berii are n aceasta privinta, bineinteles, meritul sau.

Ti felicit pe toti producatorii de bere din Romania si
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le urez sa valorifice Tn mod inteligent potentialul de
exceptie pe care industria berii Tl are in Romania.

Industria berii din tara noastrd reprezintd
un reper al calltatu si competitivitatii
industriei ramanestl

The beer industry in our country is a benchmark of the quality
and competitiveness of the Romanian industry

Consilier Prezidential

Departamentul Politici Economice si Sociale, Presedintia
Romaniei

Presidential Counsellor

Department of Economic and Social Policies, Presidency of Romania

The beer industry in our country is a benchmark of the
quality and competitiveness of the Romanian industry, after
successfully developing in a unique manner based on two
key areas for Romania: agriculture and food industry. The
economy of Romania needs as many success stories as this,
as the beer industry, both in terms of added value, as well as
of the quality of the products and care for consumers.

Romania has a dynamic and competitive market, which
equally benefits the producers and the consumers, due to its
quality standards in place and constant concern to address
the customers’ choice. Beer is a product appreciated by
many Romanians, and the beer industry certainly has its
merits in this achievement.

| congratulate all brewers in Romania and | encourage them
to sensibly harness the exceptional potential of the beer
industry in Romania.

Sectorul berii,

faO%tor

chele

ey econoymicor o %{omwmw

Beer sector, a key factor for Romania’s economic growth

3 coordonate care plaseaza cusuccesindustriaberiiinrandulsectoareloreconomice
cheie pentru dezvoltarea Romaniei

3 coordinates which successfully place the beer industry among key economic sectors for the

development of Romania

1 miliarde
, bilion

nivel ridicat
de investitii
high level
of investment

70%
materie prima
provenita
din Romania
raw materials

coming from
Romania

=207 %
productie
locala

[l o ¢ a I
production
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Sectorul be} partner al
autorltat;‘lg;

Beer sector, partner for
the authorities
in creating welfare
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evaziune

fiscala
pe lantul de

productie a berii

Generarea de valoare adaugata
la nivelul activitatilor conexe

zero
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Sectorul berii reprezintd un contribuabil
responsabil la bugetul de stat si un
partener de incredere pentru Ministerul

Intr-o perioadd marcata de eforturi sustinute n

vederea Tmbunatatirii activitatii de colectare a
veniturilor bugetare, concomitent cu reducerea
evaziunii fiscale, sectorul berii reprezinta un
contribuabil responsabil la bugetul de stat si un
partener de Tncredere pentru Ministerul Finantelor
Publice.

Comportamentul fiscal onest al industriei berii este
unul demonstrat: evaziune fiscala zero la nivel de
productie, o contributie anuala de peste jumatate
de miliard de euro la bugetul de stat, o pondere
de peste 60% din totalul accizelor datorate de
producatorii de bauturi alcoolice.

Ministerul Finantelor Publice sustine crearea si
consolidarea unui cadru ﬁscalechltab|15| predlctlbll
pentru toti actorii din economie. Acest deziderat
poate fi atins printr-un dialog constant si deschis,
asa cum s-a dovedit a fi cel cu membrii Asociatiei
Berarii Romaniei.

Finantelor Publice

. Ministrul Finantelor Publice
W eoolorovicl ’

In a time marked by sustained efforts to improve the
collection of budgetary revenues, while also reducing tax
evasion, the beer sector is a responsible contributor to the
state budget and a reliable partner for the Ministry of Public
Finance.

The honest fiscal conduct of the beer industry is proven: zero
tax evasion at production level, an annual contribution of
over half of billion Euro to the state budget, 60% share of
the total excise duty due by alcoholic beverage producers.

The Ministry of Public Finance supports the creation and
consolidation of a fair and predictable fiscal framework
for all the economic players. This endeavor may only be
reached by ensuring a constant and open dialogue, as we
already have with the members of the Brewers of Romania
Association.
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reprezinta Industria berii reprezintd un domeniu
— e mific générate de mare importanta pentru economia

Romaniei

The beer industry is an area of great importance for the
economy of Romania

el european
(1L

Presedintele Comisiei pentru buget, finante si banci
din Camera Deputatilor
President of the Committee on budget, finance and banks in the

(/s ks

Chamber of Deputies
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productia

sectorul retail de bere

Y
L1

5985 285 830

10 189

1767

agricultura industria transport si servicii media si utilitati echipamente
agriculture ambalajelor depozitare si altele marketing utilites si altele
packageing transport services media & equipment
industry & storage & other marketing & other

1443 4 044

Industria berii reprezinta un domeniu de mare
importanta pentru economia Romaniei, Tn special
din perspectiva fiscala, generand venituri sigure si
predictibile la bugetul de stat.

Am vazut investitii importante in acest sector, de
peste 1,4 miliarde euro, ceea ce ne indica o industrie
in plina dezvoltare.

E remarcabila si conduita fiscala a producatorilor de
bere. Eu nu cunosc sa existe vreun caz de evaziune
fiscala pe lantul productiei de bere, ceea ce este cu
adevarat demn de luat in seama, mai ales atunci
cand vorbim de un produs accizabil.

Nu in ultimul rdnd, am retinut ca circa 97% din
consumul intern de bere este asigurat de productia
nationala, ceea ce inseamna locuri de munca pentru
romani, venituri pentru statul roman si o contributie
importanta la cresterea economica a Romaniei.

The beer industry is an area of great importance for the
economy of Romania, particularly from a fiscal view,
generating secure and predictable revenues to the state
budget.

This sector has seen major investments, of more than 1.4
billion Euro, which suggests that this is a constantly growing
industry.

Of note is also the fiscal behavior of brewers. | have no
knowledge of any case of tax evasion throughout the beer
production chain, which is genuinely worthy of taking into
consideration, particularly when we refer to a product
subject to excise duty.

Last but not least, | am aware that approximately 97% of
the domestic beer consumption is ensured by domestic
production, which translates into jobs for Romanians,
revenues for the Romanian state and a significant
contribution to the economic growth of Romania.
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stimul pentru
agricultura Romaniei

Beer sector, a stimulus
for Romanian agriculture

Berea este rezultatul maiestriei prelucrarii
cerealelor si un produs stimulator pentru
agricultura romdneasca

Beer is the result of craftmanship in processing cereals and an
incentive product for Romanian agriculture

Secretar de Stat, Ministerul Agriculturii si Dezvoltdrii
QM ggéwww Rurale

State Secretary, Ministry of Agriculture and Rural development
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din ingrediente
provin din Romania

70% of the ingredients
come from Romania
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sectorul berii
genereaza peste

10 000

locuri de munca
in agricultura

CEREALE
CEREALS

32 S -

_—— -

Ingredientele naturale utilizate la fabricarea berii,
orzoaica si hameiul, provin, intr-o proportie de
peste 70%, din productia internd. Datorita acestui
lucru se creeaza peste 10.000 de locuri de munca n
agricultura din Romania, fiecare loc de munca creat
in industria berii, generand alte 2 Tn sectorul agricol.

Ministerul Agriculturii si Dezvoltarii Rurale sustine
stimularea legaturilor dintre fermieri si industria
berii, astfelincatprodusele agricole safievalorificate
prin prelucrare in Romania, si nu exportate, cu
beneficii importante pentru economia nationala a
tarii noastre.

Agricultura trebuie sa ramana un factor constant de
crestere pentru economia Romaniei, un domeniu
care sa evolueze continuu, prin Tmbunatatirea

Suntem atenti la solicitarile consumatorului
astfel Tncat, prin politicile publice, sa punem
la dispozitie instrumente care sa ducd pe de
o parte la sustinerea producdtorilor agricoli, a
procesatorilor si investitorilor din Romania, precum
si a consumatorilor.

Over 70% of the natural ingredients used in the brewing
process, barley and hops, come from domestic production.
This helps create more than 10.000 jobs in the agriculture
area in Romania, as each job created in the beer industry
generates 2 more in the agricultural sector.

The Ministry of Agriculture and Rural development supports
the strengthening of the bonds between farmers and the
beer industry, to make sure that agricultural products are
capitalized upon by being processed in Romania, instead of
being exported, thus generating significant benefits for the
national economy of our country.

Agriculture should remain a constant growth driver
for Romania’s economy, a constantly evolving area, by
improving competitiveness and maximizing its potential.

We are listening to consumer’s requests in order to make
sure that, through public policies, we provide the tools
necessary to supportagricultural producers, processers and
investors in Romania, on the one hand, and consumers on
the other.
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Industria berii reprezinta o poveste de succes n
ceea ce priveste productia nationald, fiind unul
dintre putinele sectoare care apeleaza la importuri
in proportie de doar 3%.

Productia nationala de bere genereaza direct si
indirect aproximativ 85.000 de locuri de munca, iar
sectorul berii are efecte pozitive si in alte domenii
conexe, in special Tn agricultura.

Este imbucurator ca la acest capitol Romania poate
concura cu tari occidentale cu mare traditie Tn
fabricarea berii. Numarul facilitatilor de productie
a berii a crescut la 34 Tn anul 2016, prin aparitia a
numerosi mici producatori, iar acest lucru nu poate
decat sa genereze bunastare pentru fermierii romani
si sa stimuleze economia nationala.
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Industria berii reprezintd o poveste de
succes, iar acest lucru nu poate decat

sd genereze bundstare pentru fermierii
romadni si sd stimuleze economia nationala

The beer industry is a success story and this can only generate
welfare for Romanian farmers and stimulate the national economy

Presedinte al Comisiei pentru agriculturd, silvicultura,
industrie alimentard si servicii specifice din Camera
Deputatilor

President of the Committee for agriculture, forestry, food industry and
related services within the Chamber of Deputies

When it comes to national production, the beer industry is a
success story, being among the few sectors which count on
imports to the extent of only 3%.

The national beer industry directly and indirectly generates
approximately 85,000 jobs, while the beer sector has
positive effects on other related areas, as well, particularly
on agriculture.

It is refreshing that, in this chapter, Romania may compete
with western countries with a strong tradition in brewing.
The number of breweries went up to 34 in 2016, after many
small-sized brewers were established, and this can only
generate welfare for Romanian farmers and stimulate the
national economy.

loc de munca in
productia de bere
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genereaza

1job in beer production generates 2 in agriculture

A
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locuri de munca
in agricultura
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of the beer market recorded moderate growth

Piata berii ainregistrat o usoara cresterein 2017, de 2%, atingand 16,11 Hlin volum.
In ceea ce priveste consumul pe cap de locuitor, acesta a atins 82 I.

Desi trendul pozitiv este unul inca fragil, aceste rezultate pot constitui totusi o
baza importanta pentru evolutia pietei berii pe parcursul anului in curs. Factorul
determinant pentru o evolutie pozitiva viitoare a pietei berii ramane insa asigurarea
unui context economic stabil si a unui cadru de reglementare predictibil.

The volume of the beer market has recorded a slight growth of 2% in 2017, reaching 16.11 Hl. As for
consumption per capita, the volume reported at the level of 82 1.

Although the growth trend is still a fragiel one, these results can be an important ground for the
evolution of the beer market over the year in course. The decisive factor for an ongoing evolution of
the beer market remains the insurance of a stabile economic context and a predictable regulatory
framework.
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La nivelul membrilor Asociatiei, in 2017 numarul
total al angajatilor a atins 3.839 persoane, in
crestere cu 229 fata de anul anterior, sectorul berii
reconfirmandu-si astfel rolul de stimul important al
economiei Romanesti prin crearea, atat direct, cat si
indirect, a unui numar de 85.000 locuri de munca la
nivel national.

Unitatile de productie ale celor sase companii
producdtoare de bere membre ale Asociatiei sunt
situate Tn Ploiesti, Constanta, Craiova, Miercurea
Ciuc, Targu-Mures, Pantelimon, Timisoara, Buzau,
Brasov, Galati si Cluj-Napoca.

Regarding the Association’s members, the total number
of employees in 2017, increased with 229 reaching 3.839.
The beer industry thus remains an important driver of the
Romanian economy, contributing to the creation of 85.000
jobs at national level, both directly and indirectly, as part of
related activities.

The production units of the six brewing companies which
are members of the Association are situated in Ploiesti,
Constanta, Craiova, Miercurea Ciuc, Targu-Mures, Pantelimon,
Timisoara, Buzdu, Brasov, Galati and Cluj-Napoca.

Sursa datelor:
Deloitte Romania, Asociatia Berarii Romaniei

Data source:
Deloitte Romania, Brewers of Romania Association
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Eforturile investitionale ale membrilor Asociatiei au
fost constante de-a lungul timpului, nivelul total al
investitiilor inregistrand siTh 2017 un trend ascendent
comparativ.cu anul anterior. Astfel, valoarea
investitiilor in 2017 s-a ridicat la 71,8 milioane Euro, in
crestere cu 2 milioane euro fata de anul anterior. Pana
in prezent, investitiile cumulate realizate de membrii
Asociatiei de la intrarea acestora pe piatd au atins un
total de 1,47 miliarde Euro.

The investments made by the Association’s members have
been constant throughout the years, with an upwards trend in
total investments in 2017 vs. the previous year. Thus, the value
of the investments made in 2017 amounted to 71.8 million
Euro, up by 2 million Euro vs. 2016. The cumulated investments
made to date by the Association’s members since entering the
market reached a total of 1.47 billion Euro.

2016 2017
u.m milioane euro / m.u million euros

Tn ciuda unei foarte usoare cresteri a importurile
pe parcursul anului 2017, de doar 0,03 milioane
Hl, atingand astfel un total de 0,47 milioane HlI,
piata berii din Romania continud sa Tsi pastreze
caracterul profund national, ponderea productiei
locale ramanand la peste 97% din consumul
intern.

Although in 2017 the import activity went slightly up
as compared to the previous year, by o0.03 million Hi,
reaching a total of 0.47 million Hl, the beer market in
Romania continues to preserve its deep national nature,
with the share of local production stagnating at more than
97% of the internal consumption.
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2016 2017
u.m milioane euro / m.u million euros

Tn ceea ce priveste exporturile, acestea au
inregistrat o usoara scadere, de 0,01 milioane Hl
fata de anul anterior, atingand un total de 0,41
milioane HI.

Exports wentslightly down, by 0.01 million Hl as compared
to the previous year, to a total of 0.41 million HI.
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Preferintele consumatorilor Tn ceea ce priveste
tipul de ambalaj pentru bere au avut doar mici
fluctuatii fata de valorile inregistrate in 2016,
structura pietei ramanand aproape constanta.

The consumers’ preferences as regards beer packaging
experienced only small fluctuations compared to the
values recorded in 2016, but market’s structure remained
almost constant.

Sursa datelor:
Deloitte Romania, Asociatia Berarii Romaniei,
Institutul National de Statistica (INS)

Data source:
Deloitte Romania, Brewers of Romania Association,
National Institute of Statistics

fabrici
si ferme

locuri de contributii la
munca bugetul de stat

jobs contribution to
the state budget

Companiile producatoare de materii prime membre
ale Asociatiei, Soufflet Malt Romania si Asociatia
Producatorilor de Hamei din Romania, completeaza
eforturile de promovare a culturii berii Tn Romania.

Soufflet Malt Romania and the Association of Hops Producers
in Romania are raw materials producers and also members of
the Association, contributing to the efforts of promoting beer
culture in Romania.



Asociata in intreaga lume cu bucuria de a petrece momente placute in compania prietenilor si a
familiei, berea este nelipsita din viata de zi cu zi a romanilor.

O bautura moderna si contemporana, berea creeaza un univers complet dedicat tuturor celor care
stiu sa savureze din plin fiecare clipa.

Associated all over the world with the joy of spending pleasant moments with friends and family, beer is always
present in the day to day life of Romanians.

A modern and contemporary drink, beer creates an entire universe dedicated to all those who know how to enjoy
every moment to the fullest.

concerte
concerts

experiente
culinare rafinate
fine gastronomy

vacante
holidays
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evenimente

sportive

sport events

momente de relaxare
alaturi de familie

si prieteni

relaxing moments spent
with family or friends

cinema
cinema

Berea inseamna vacante insorite si momente de relaxare petrecute pe o terasa, la finalul zilei de munca, sau
bautura ideala care msoteste o cind rafinata. Tn egald masura Tnsa, berea inseamna concerte memorablle

competitii sportive extraordinare si evenimente culturale de anvergura.

Beer means sunny holidays and relaxing moments spent on a terrace at the end of the working day, or the ideal drink
accompanying a fine dinner. But beer also means memorable concerts, passionate sports competitions and cultural events

of extraordinary scale.




Un stil de viata
sanato

A healthy lifestyle
and the moderate
beer consumption

ot 4o b

Berea este apreciata deopotrlva pentru gustul sau desavarsit si racoritor, splrltul
convivial si posibilele efecte pozitive pentru organism, atunci cand este consumata
moderat.

Beer is equally appreciated for its flawless and refreshing taste, convivial spirit and positive
effects it may have on the body when consumed in moderation.
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Beneficiile consumului moderat de bere

the benefits of the moderate beer consumption

L], i finfice:

congarmu, rosdel, de fere

According to the scientific studies, moderate beer consumption:

Poate scadea
incidenta
bolilor cardiovasculare
May reduce the risk of
cardiovascular
d i s e a s e s

May reduce the risk of

type Il diabetes

May reduce the risk of
dementia and
cognitive decline

Nu Tfngrasa
(doar 105 kcal/
pahar 250 ml)
Is not fattening
(only 105 kcal/
250 ml glass)

“Capacitatea berii de a influenta starea de bine
a organismului a suscitat de-a lungul timpului
interesulamultorgeneratii de cercetatori, de petoate
meridianele, iar din 2012 inclusiv din Romania. De
la lansarea sa pana in prezent, sub egida Centrului
de Studii despre Bere, Sanatate si Nutritie au fost
derulate deja patru studii stuntlﬁce in care berea
detine rolul principal. Astfel, ‘cercetdtori romani
au demonstrat faptul ca un consum moderat de
bere poate avea un efect pozitiv asupra memoriei,
poate contribui la diminuarea simptomelor asociate
menopauzei, dar si faptul ca berea are un aport de
antioxidanti si, foarte important pentru toti cei care
0 |ubesc faptul ¢d un consum moderat de bere nu
ingrasa.”

Corina-Aurelia Zugravu, Presedinte Centrul de Studii
despre Bere, Sanatate si Nutrltle

“The ability of beer to influence wellbeing arose over time
the interest of many generations of researchers, across the
world, and starting 2012 including Romania. Since its launch
so far, under the aegis of the Beer, Health and Nutrition
Studies Center, four scientific studies have been carried
out in which beer has the leading role. Thus, Romanian
researchers have shown that moderate consumption of
beer can have a positive effect on memory, may contribute
to diminishing the symptoms associated with menopause,
but also that beer has an antioxidant contribution and,
very importantly for all those who love it, the moderate
consumption of beer doesn’t make yout fat.”

Corina-Aurelia Zugravu, President of the Research Center on
Beer, Health and Nutrition
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Ingrediente
naturale

Natural ingredients for a perfect taste

cereale
cereals macinarea maltului

milling malt

Cerealele contribuie la gustul si la aroma berii.

Acestea reprezinta sursa de zaharuri, pe care, ulterior, drojdia, le transforma in

bioxid de carbon si alcool, prin procesul de fermentatie.

n functie de zona geografica si tipul de bere dorit, poate fi folosita o larga

varietate de cereale: orz, grau, porumb, ovaz sau orez. plamadire
mashing

Cereals contribute to the taste and flavour of the beer.

They represent a source of sugars which are then transformed by yeast into carbon dioxide and
alcohol, during the fermentation process.
Awide range of cereals can be used, depending on the geographical area and the desired beer type:
barley, wheat, corn, oats or rice.
filtrare

filtration

90% din bere este apa.

Trebuie sa fie limpede, microbiologic pura si sa prezinte o
armonie perfecta intre mineralele pe care le contine pentru a
permite berarului sa obtina stilul de bere pe care Tl doreste.

90% of beer is water.

Itmust be clear, microbiologically pure and present a perfect harmony between
the minerals it contains to allow beer brewer to obtain a certain style of beer.
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Arta fabricarii berii

the art of brewing beer

Hameiul contribuie cu amareala si substantele de aroma.

Este totodata un conservant natural care face din bere un produs
stabil care si pastreaza proprietatile in timp.
hamei Tn functie de tipul de bere dorit, maestrii berari pot folosi mai multe
tipuri de hamei.

Hops contribute with bitterness and flavoring substances. ricire

It is also a natural preservative, making beer a stable product that retains its cooling
properties over time.
Depending on the type of beer, masters brewers can use several types of hops.

Supranumita motorul fabricarii berii, drojdia contribuie la aroma,
Tntrucat poate conferi berii note florale sau fructate

drojdia
Dubbed engine brewing yeast contribute to flavor, whereas beer may confer notes yeast
floral or fruity.
centrifugare
whirlpooling
Drojdia transforma zaharurile fermentescibile in
bioxid de carbon si alcool.
The yeast turns the fermentable sugars into carbon
dioxide and alcohol.
i B imbuteliere
bottling
filtrare
filtration
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First Choice for Clients and Customers

Astazi, Bergenbier S.A. este una dintre primele 3 companii
producatoare de bere din Romania, avand aproximativ 700 de
angajati, o fabrica moderna la Ploiesti si o retea performanta
de distributie nationala. Portofoliul companiei cuprinde marci
care acopera toate segmentele pietei. Pe langd berile proprii,
produse Tn fabrica Bergenbier, compania importa si distribuie Tn
exclusivitate specialitatile pragheze Staropramen Dark, Granat si
Unfiltered, berile de abatie belgiene Leffe si Hoegaarden precum
si cea mai iubitd bere mexicana - Corona.

Bergenbier a fost prima bere din segmentul mainstream distribuita
la nivel national si prima bere din segment care a lansat un
sortiment de bere fara alcool. Apropiat de consumatorii sai pe care
7i trateaza mereu ca pe niste prieteni, Bergenbier le-a oferit de-a
lungul timpului evenimente si experiente extraordinare si a stiut
dintotdeauna savorbeasca despre adevaratele valori ale prieteniei.
Filtrata la rece, maturata la rece si cu CO2 din fermentatie naturala,

berea Bergenbier si-a propus sa Racoreasca Romania si sa aduca
n atentia prietenilor sai cele mai frumoase locuri din tara. In 2018,
Bergenbier va duce racorirea la cote maxime, plantand 50.000 de
brazi, cea mai ampla actiune de plantare sustinuta vreodata de o
marca de bere.

Printre marcile produse de fabrica Bergenbier se numara si trei
branduri puternice, internationale. Stella Artois este o bere super-
premium produsa n Romaniainca din 1997 dupa o retetd belgiana
straveche. Tn 2003, Romania a fost prima tara din Europa, dupa tara
de origine, care a obtinut licenta de a produce local Beck’s, cea mai
bine vanduta bere germana din lume, acest lucru demonstrand
priceperea berarilorromani de la fabrica Bergenbier. Staropramen,
berea pragheza numarul 1 Tn lume, a fost lansatda in Romania n
2011, fiind pozitionata in segmentul core-premium. Noroc este o
bere populara, romaneasca, cu gust plin si bogat, ce completeaza
fericit orice masa in familie sau cu prietenii.

Parte a grupului canadian Molson Coors, unul dintre primii berari ai lumii, compania Bergenbier S.A. a fost

fondata in 1994, iar cea mai importanta marca din portofoliul sau, Bergenbier, a fost lansata un an mai tarziu.

Part of Molson Coors, one of the world’s leading brewers, Bergenbier S.A. company was founded in 1994, and its most prominent
brand, Bergenbier, was launched one year later.

Today, Bergenbier S.A. is among the top 3 beer producers in Romania, has
approximately 700 employees, a modern production plant in Ploiesti and a
national distribution network.

The company’s portfolio includes brands that cover all market segments.
Besides its own brands, produced at the Bergenbier factory, the company
imports and distributes exclusively the Prague specialty beers Staropramen
Dark, Granat and Unfiltered, the belgian abbey beers Leffe and Hoegaarden
as well as the world’s most loved mexican beer: Corona.

Bergenbier was the first mainstream beer to be distributed nationwide and
the first in its segment that launched a non-alcoholic version. Close to its
consumers that are treated as friends, Bergenbier offered them along the
years, extraordinary events and experiences and always knew how to talk
about the true values of friendship. Cold filtered, cold matured and with

natural CO2, Bergenbier has a strong mission to Refresh Romania. In 2018,
Bergenbier will refresh by planting 50 ooo fir-trees, which is the biggest
planting action ever supported by a beer brand.

Among the brands produced by the Bergenbier factory there are 3
international strong brands. Stella Artois is a super-premium beer
produced in Romania since 1997, following an ancient Belgian recipe. In
2003, Romania was the first country in Europe, after the origin country,
that was allowed to produce locally the world’s bestselling German beer -
Beck’s. The license obtained by the Bergenbier brewers demonstrates their
fine brewing skills. Staropramen, Prague’s number 1 beer, was launched
in Romania in 2011, positioned in the core-premium segment. Noroc is
a popular beer with rich, full taste, that goes great with any dinner with
friends or family.
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We are HEINEKEN and the journey continues

Povestea HEINEKEN - din 1864 delectam consumatori de bere din
toata lumea

Am pornitde lao afacere de familiein Olanda si, Tn peste 150 de ani,
ne-am scris povestea ca producator de bere global, independent.
Am transformat HEINEKEN Tn producdtorul global de bere cu cea
mai mare prezenta geograficd, echilibrata Tntre tarile dezvoltate si
cele Tn curs de dezvoltare.

Suntem mandri sa avem peste 80.000 de angajati Tn toata
lumea, sa operam in peste 70 de tari si mai ales pentru ca marca
Heineken® se gaseste in peste 190 de tari din toata lumea.

Tn Romania, de 20 de ani

Au trecut 20 de ani de cand HEINEKEN si-a inceput activitatea in
Romania si am ajuns sa generam peste 250 de milioane de euro
venituri bugetare din productia si vanzarea berii.

Cu patru fabrici Tn Romania — in Constanta, Craiova, Targu Mures
si Miercurea Ciuc — HEINEKEN produce bere folosind peste 70%
din materia prima procuratd de la furnizori autohtoni. in toata
tara avem 1.100 de angajati care ne ajuta sa producem sau sa
comercializam peste 20 de branduri de bere, care ofera o varietate
de tipuri si gusturi de bere consumatorilor romani.

Inspirati de romani, vom continua sa dezvoltam industria de
bere pe piata locala, ingloband inovatia Tn tot ceea ce facem.
Ne-am luat angajamente la nivel local pentru reducerea amprentei
activitatii noastre asupra mediului, pentru promovarea consumului
responsabil si reducerea abuzului de alcool si vom continua, si Tn
2018, sa incurajam o dezvoltare durabila.

n plus, si anul acesta vom asista, prin produsele noastre, la
construirea celor mai frumoase experiente intre oameni.

Noi suntem HEINEKEN si calatoria continua. Va invitam sa ramaneti conectati la experienta noastra pe

www.heinekenromania.ro

We are HEINEKEN and the journey continues. We invite you to stay connected to our experience on www.heinekenromania.ro

HEINEKEN Story — since 1864, we have been creating unique brands for
beer consumers all over the world

We have started with a business family in the Netherlands and, in over
150 years, have written our story as a global, independent beer producer.
We have turned HEINEKEN into the world brewer with the most extensive
geographical presence, balanced between developed and emerging
countries.

We are proud to have more than 80.000 employees all over the world, run
operations in over 70 countries and particularly because the Heineken®

brand is present in more than 190 countries across the globe.

In Romania for the past 20 years

It’s been 20 years since HEINEKEN started its activity in Romania and we
have gotto the point where we generate over € 250 Million budget revenues

from the production and selling of beer.

With four production units in Romania — in Constanta, Craiova, Targu Mures
and Miercurea Ciuc — HEINEKEN produces beer using more than 70% of
the feed material from local suppliers. We employ 1.100 people across the
country who help us brew or commercialize over 20 beer brands, offering a

variety of beer types and tastes for Romanian consumers.
Inspired by Romanians, we will continue developing beer industry on the
local market, including innovation in everything we do. We have taken

local commitments to reduce our global footprint on environment, promote
responsible consumption and mitigate alcohol abuse and we will also

continue, in 2018, to encourage sustainable development.

Furthermore, this year we will again contribute, through our products, to
building the most enjoyable experiences people can share.
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In brewing our beer we put the consumer in the first place.

Transformam arta fermentarii unor ingrediente simple si naturale
n arta de a da prilej oamenilor de a imparti un moment de bucurie
impreuna.

Fabrica de bere din Galati a fost fondata in anul 1978. Tncd de
la Tnceput, Tn fabricarea berii noastre am pus pe primul loc
consumatorii. Timp de doua decenii fabrica a operat ca un
producdtor cu capital integral romanesc, ajungand sa detind o
prezenta regionala puternica.

Tn anul 1998, Martens Brouwerij a preluat pachetul majoritar de
actiuni al fabricii noastre. Istoria Martens Brouwerij incepe in 1758,
in Bocholt, Belgia. Au trecut de atunci peste 250 de ani iar traditia
a fost transmisa de-a lungul a opt generatii. n tot acest timp,
valorile lor au ramas neschimbate: au transformat arta fermentarii

unor ingrediente simple si naturale in arta de a da prilej oamenilor
de a Tmparti un moment de bucurie impreuna.

Am avut bucuria de a regasi in partenerii nostri belgieni aceeasi
dedicatie pentru desavarsirea artei fabricarii berii, aceeasi
dorinta de a aduce un strop de bucurie pe masa oamenilor care
ne reprezinta. Tmpreuna si in urma unor eforturi considerabile,
credem ca am reusit sa aducem Tn Roméania macar o parte din
traditia belgiana a fabricarii berii.

Tn prezent suntem alaturi de consumatori Tmpreuna cu partenerii
nostri din retail cu care am dezvoltat produse competitive si
corecte la un pret accesibil. Tn acelasi timp, suntem datori sa
impartasim o parte din mostenirea belgiand n arta fabricarii berii.

Suntem datori sa Tmpartasim o parte din mostenirea belgiana in arta fabricarii berii.

We feel that we need to share at least some of the Belgian brewing heritage.

We transform the art of brewing simple and natural ingredients in the art of
giving people the opportunity of sharing a happy moment together

Our brewery is situated in Galati and was founded in 1978. From the
beginning, in brewing our beer we put the consumer in the first place. For
two decades the brewery operated as an independent Romanian company
acquiring a strong regional presence.

In 1998 Martens Brouwerij became our brewery’s majority shareholder.
Since then, our brewery was incorporated as Martens SA.

The history of Martens Brouwerij begins in 1758 in Bocholt, Belgium.
Over 250 years have passed since then and the tradition was passed
along eight generations. Throughout all this time their values
remained unchanged: they transformed the art of brewing simple and

natural ingredients in the art of giving people the opportunity of sharing a
happy moment together.

We had the joy to find in our Belgian partners the same dedication for
improving the art of brewing beer, the same commitment to bring a drop
of joy on every consumer’s table. Together and with considerable efforts we
believe that we managed to bring to Romania at least a part of the Belgian
brewing tradition.

Today we stand by our consumers and together with our partners in the
retail we developed competitive and fair priced beers.

In the same time, we feel that we need to share at least some of the Belgian
brewing heritage.
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UNITED ROMANIAN BREWERIES BEREPROD

URBE recomanda consumul responsabll de bere,

URBB

) ROMANIAN BREWERIES BEREPROD

URBB, compani

re se concentreaza

e S inou

URBB — the company with focus on quality and innovation

De peste 20 de ani, URBB ofera consumatorilor produse de cea
mai nalta calitate si da tonul in piata prin inovatiile si premierele
propuse in mod constant.

Cunoscuta ™ randul publicului larg ca Tuborg Romania, United
Romanian Breweries Bereprod (URBB) este prezentd pe piata din
anul 1994. Tn 2018, compania aniverseaza 21 de ani de la prima
sarja de bere produsa local - Tuborg.

Cei 21 de ani de activitate Tn Romania au marcat numeroase
premiere, printre care evidentiem: Tuborg — prima bere imbuteliata
la doza in Romania; Tuborg Christmas Brew — prima bere creata
special pentru sarbatorile de iarnd; folia de protectie din aluminiu,
100% reciclabild, care se aplica Tntregului portofoliu de beri la
cutie produse in Romania.

Fabrica aflatd langd Bucuresti este una dintre cele mai moderne din

Romania si reprezinta primul proiect Greenfield al unei companii
din Europa de Est, n care s-au implicat exclusiv resurse umane
si materiale locale, contribuind astfel la sustinerea economiei
romanesti. In intreaga sa perioada de activitate, URBB a contribuit
la sustinerea economiei prin investitii totale de peste 260 milioane
de dolari.

Tuborg, Tuborg Christmas Brew, Carlsberg, Holsten, SKOL,
Guinness, Kilkenny, Weihenstephaner, Grimbergen, Kronenbourg
1664 Blanc, Angelo Poretti sunt marci premium si super premium
internationale oferite consumatorilor de URBB.

URBB Tmbunatateste constant procesele de dezvoltare si
implementare ale sistemului de management al calitatii si pune n
practica solutii inovatoare Tn conformitate cu standardele pentru
siguranta alimentelor, produse certificate IFS'si 1SO.

Printre noutatile aduse de URBB pe piata berii din Romania in anul 2017 se numara lansarea
SKOL Nepasteurizat, berea produsa local cu un termen de prospetime de 12 saptamani,

sticla de Carlsberg de 660 ml cu capac filetat si solutia inovatoare aplicata la nivelul intregului
portofoliu de beri la cutie produse in Romania - folia de protectie din aluminiu, 100% reciclabila.

Among the premiers introduced by URBB on the Romanian beer market in 2017, we can mention the launch of SKOL Unpasteurized, a
locally produced beer that remains fresh for 12 weeks, the 660 ml Carlsberg bottle with a screwed cap, and the innovative aluminiun
foil - a 100% recyclable solution, applied to the entire portfolio of beers in can manufactured by URBB in Romania.

Widely known to the public as Tuborg Romania, United Romanian Breweries
Bereprod (URBB) has been active on the market since 1994. In 2018, the
company celebrates 21 years since the first local batch of Tuborg beer was
produced.

The 21 years of activity in Romania have recorded many premiers brought
on the beer market by URBB, as follows: Tuborg — the first beer produced in
Romania in can version; Tuborg Christmas Brew — the first beer specially
created for the Winter Holidays; the 100% recyclable aluminum foil that is
applied to the entire portofolio of beer produced in cans in Romania.

The factory located near Bucharest is one of the most modern in Romania
and represents the first Greenfield projectimplemented by an East European
Company. For the execution of this program, local human resources

and materials where exclusively involved, having a positive impact in
supporting the Romanian economy. During its entire activity, URBB has
been contributing to the economy through investments worth over 260
million dollars.

Tuborg, Tuborg Christmas Brew, Carlsberg, Holsten, SKOL, Guinness,
Kilkenny, Weihenstephaner, Grimbergen, Kronenbourg 1664 Blanc,
Angelo Poretti are the premium and super premium brands dedicated to
URBB’s consumers.

URBB constantly improves the development and implementation processes
of the quality management system and uses innovative solutions in line
with food safety requirements, proven by IFS and ISO certifications.
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Our aim is to build a vibrant beer culture in Romania

Abordare noastra in ceea ce priveste dezvoltarea durabila reprezinta
un element central al strategiei de afaceri.

Ursus Breweries este cel mai mare producator de bere din
Romania si, din martie 2017 este parte din Asahi Breweries
Europe Group. Ursus Breweries detine 3 fabrici in Brasov, Buzdu si
Timisoara, precum si o mini-facilitate de productie in Cluj-Napoca.

Ursus Breweries are un portofoliu echilibrat de marci, cu o
indelungata traditie si mostenire romaneasca: URSUS, a carui
istorie a Tnceput Tn 1878; Timisoreana, produsa Tn prima fabrica
de bere din Romania atestata documentar in 1718; Ciucas - a
carei poveste a inceput in 1892, Azuga - care dateaza din 1870 si
Stejar. Portofoliul include, de asemenea, si marci internationale
de prestigiu: Asahi Super Dry, Peroni Nastro Azzurro, Grolsch,
Redd’s, Pilsner Urquell, St. Stefanus si marca de cidru Kingswood.

Credem cd berea noastra contribuie la momentele placute din
viata si ca 1i inspirdm pe oameni sa petreaca timp Tmpreung,
bucurandu-se de o bere buna. Obiectivul nostru este sa
construim o culturd vibranta a berii Tn Romania, de aceea

inovam permanent pentru a ne Tmbunatati produsele si a oferi
consumatorilor nostri cea mai buna experienta. Una din trei beri
consumate in Romania este din portofoliul nostru, ceea ce spune
multe despre calitatea si aprecierea acordata berilor noastre.

Abordare noastra Tn ceea ce priveste dezvoltarea durabila
reprezinta un element central al strategiei de afaceri. Prin
intermediul lantului valoric, dorim sa generam o dezvoltare
favorabila incluziunii, o utilizare sustenabila a resurselor si un
consum responsabil de alcool.

Eforturile amintite sunt reflectate Tn ultimul nostru Raport de
Dezvoltare Durabild, validat de catre Global Reporting Initative
conform ultimelor standarde GRI. Ursus Breweries este astfel
prima companie din industria berii din Europa si prima companie
din Romania al cdrei raport este validat conform celor mai Tnalte
standarde globale.

Pentru mai multe informatii despre Ursus Breweries va rugam sa
vizitati www.ursus-breweries.ro si www.desprealcool.ro.

Inovam permanent pentru a ne imbunatati produsele si a oferi consumatorilor nostri

cea mai buna experienta.

We innovate constantly so as to improve our products and to offer our consumers the best experience.

Our approach on sustainable development is a core element for the
business strategy.

Ursus Breweries is the largest brewer in Romania and since March
201y it is part of Asahi Breweries Europe Group. It operates 3 breweries
in Brasov, Buzau and Timisoara and a mini-brewery in Cluj-Napoca.
Ursus Breweries has a balanced portfolio, consisting of authentic
Romanian beers, with a long and rich Romanian heritage: URSUS - born in
1878, Timisoreana - brewed in the first historically documented brewery in
Romania back in 1718, Ciucas - whose story started in 1892, Azuga - which
dates back to 1870 and Stejar. The portfolio includes also prestigious
international brands like: Asahi Super Dry, Peroni Nastro Azzurro, Grolsch,
Redd’s, Pilsner Urquell, St. Stefanus and the cider brand Kingswood.
We believe our beer adds to the enjoyment of life and we inspire
people to spend time together around one of our great beers. Our aim
is to build a vibrant beer culture in Romania, therefore we innovate

constantly so as to improve our products and offer our consumers the best
experience. 1in 3 beers consumed in Romania belongs to us and this says a
lot about the quality and appreciation enjoyed by our beers.

Our approach on sustainable development is a core element for the
business strategy. Through the value chain, we aim to generate a favourable
development for inclusion, sustainable use of resources and a responsible
approach to alcohol consumption.

These efforts are reflected in our last Sustainable Development Report
validated by the Global Reporting Initiative, according to the latest GRI
standards. Ursus Breweries is thus, the first company in Romania and the
first company in the European beer industry whose report was validated
according to the highest global standards.

For more information about Ursus Breweries please visit www.ursus-
breweries.ro and www.desprealcool.ro.
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Our story starts with the joy of beer drinking

Noi, un grup de sase prieteni (ulterior asociati la Clinica de Bere),
obisnuiam sd ne Intdlnim si sa bem impreunad bere de calitate. Pentru
ca Tn Timisoara, la vremea respectivd, nu gaseam specialitatile de
bere pe care ni le doream, le importam direct de la microproducatorii
preferati din Germania. Tn timp, aceastd placere de a consuma
Tmpreuna specialitati de bere s-a transformat in dorinta de a produce
bere de cea mai Tnalta calitate. Adica bere proaspata, naturala,
nefiltratd si nepasteurizata. Am addugat la placerea de a bea bere de
calitate si motivatia de a pastra, de a salva si, de ce nu, de a crea
astfel noi traditii si valori locale.

Dorinta noastra s-a materializat in anul 2011, cand am infiintat prima
microfabrica din Timisoara pe care am numit-o ,,Clinica de Bere“.

Am ales denumirea de ,,Clinica de Bere“ din doud motive: in primul
rand, pentru cd are umor si in al doilea rand deoarece reflecta
respectul nostru fatd de aceasta bautura complexa. O bautura
care contine substante nutritive semnificative, cu un efect pozitiv
dovedit pentru sanatate, in cazul unui consum moderat. Dar, in

acelasi timp, si o bautura care este asociata cu riscuri majore
pentru sanatate, in cazul consumului excesiv, din cauza alcoolului
din componenta sa.

Filozofia noastra, la ,,Clinica de Bere®, este de a ne trata clientii cu
maxima ddruire si Tntr-un mod responsabil. Suntem motivati de
dorinta de a le oferi ,,pacientilor nostri un plus de bucurie, savoare
si echilibru in viata, informandu-i despre efectele benefice ale
consumului moderat de bere, Tnsa in acelasi timp atentionandu-i
asupra efectelor negative, provocate de consumul excesiv de alcool.

Clinica de Bere produce in acest moment patru sortimente de
bere: Terapia Platin, care este o bere albd (Weissbier) nefiltrata
si nepasteurizatd, Terapia Gold, bere blonda, nefiltrata si
nepasteurizata, Terapia Rubin, o bere nefiltrata speciald de tip Amber
Ale si Terapia Citrin, o bere nefiltrata speciald, de tip India Pale Ale.
Ne dorim ca produsele noastre sa le ofere consumatorilor si
iubitorilor de bere savoarea, prospetimea si calitatea demult
uitate de catre unii, respectiv mult visate de catre altii.

Respect fata de aceasta bautura complexa.

Respect for this complex drink.

Us, a group of six friends (later partners in “Clinica de Bere”), used to get
together and drink quality beer. Since at that time Timisoara did not offer
us the beer types we wanted, we used to import them straight from our
preferred microbrewers in Germany. In time, this joy of drinking quality
beer together turned into the desire to make our own, highest quality beer.
By that we mean fresh, natura and unpasteurized. Our pleasure of drinking
quality beer was completed by the will to safeguard old traditions and local

values and, why not, to create new ones.
Our wish came true in 2011, when we created the first microbrewery in
Timisoara, which we called “Clinica de Bere” (the Beer Clinic).

We chose this name for two reasons: firstly because it’s funny, and secondly
because it shows our respect for this complex drink. A drink full of

significant nutrients, with a proven positive effect on our health, when
consumed in moderate amounts. At the same time however, a drink
associated with major health risks when consumed excessively, due to its

alcohol contents.

At “Clinica de Bere” we aim to treat our clients with maximum dedication
and responsibility. We are driven by our desire to offer our “patients” an
extra ounce of joy, savor and balance in their lives, by informing them with
regards to the benefits of a moderate beer consumption, yet at the same
time warning them about the negative effects related to excessive alcohol
consumption.

“Clinica de Bere” currently produces four types of beer, both unfiltered and
unpasteurized: Terapia Platin, a wheat beer, Terapia Gold, a golden ale,
Terapia Rubin, an Amber Ale type unfiltered special beer and Terapia Citrin
, an India Pale Ale type unfiltered special beer.

We wish that our products will offer consumers and beer lovers the savor,
freshness, and quality which some have longforgotten, while others often
dreamed about.
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Satlsfa% a,ceri jw?la?r clientilor sai

Perfectly matching the needs of its customer’s, the main goal of the company

Sinergia dintre Soufflet Malt si Soufflet Agriculture ofera control
deplin asupra procesului, de la selectia varietatilor de seminte
si consilierea tehnica a agricultorilor pana la selectarea pentru
maltificare a orzului cu cei mai buni parametri de calitate.

Situata Tn cea mai buna zona din Europa si CSI pentru cultivarea
orzului, Grupul Soufflet si-a Tnceput activitatea Tn Romania n
1997, pentru ca Tn 2009 sa se constituie Soufflet Agro Romania.
Obiectivul primordial al companiei il reprezinta satisfacerea
cerintelor clientilor sai, producatorii de bere, furnizandu-le
permanent produse obtinute din materii prime de calitate.

Echipa de agronomi Soufflet Agro Roméania are o vasta experienta
n toate etapele de cultivare, de la selectia varietatilor de seminte,
testele tehnice care sunt premergdtoare productiei de orz, la
comercializarea de produse specifice ecologice. Agronomii ofera
consultanta tehnica agricultorilor pentru ca acestia sa poata obtine
orz de calitate bund, crednd premizele unei investitii profitabile
pentru Tntregul lant ,,de la orz la bere®. n perioada de vegetatie a

orzului, dar si dupad recoltare, agronomii nostri asigura siguranta
alimentard a produselor noastre prin implementarea unui program
complex de monitorizare a calitatii si trasabilitatii materiei prime.

Fabrica din Buzau, amplasata in inima regiunii cu cel mai bun
sol pentru productia de cereale din Romania, este echipata cu
tehnologie de ultima generatie pentru depozitarea si curatarea
orzului, pentru fabricarea maltului, de monitorizare a productiei si
de livrare a maltului catre producdtorii romani de bere. Capacitatea
de productie este de 106.000 tone de malt Pilsen pe an. Noua
maltarie este dotata cu echipamente de Tnalta clasa ce permit
obtinerea de produse sigure, de cea mai buna calitate, conform
cerintelor clientilor nostri. De asemenea, proiectarea si constructia
noii fabrici au avut n vedere protejarea sanatatii si securitatii T
munca a angajatilor, precum si protejarea mediului Tnconjurator.
Fiind create astfel premizele necesare, ne vom continua stradania
de a Tmbunatati permanent calitatea pe tot parcursul lantului ,,de
la orz la bere.“

Fabrica din Buzau este amplasata in inima regiunii cu cel mai bun sol pentru productia de cereale

din Romania.

The plant from Buzau is located at the heart of the best cereal production land in Romania.

The synergy between Soufflet Malt with Soufflet Agriculture gives us total
control over the process, from the selection of seeds varieties and upstream
agronomic accompaniment for farmers, to selecting brewing barley with
the best quality parameters.

Located on the best barley-growing land in Europe and the CIS, Soufflet
Malt Romania has started its activity in 1997, followed in 2009 by the
establishment of Soufflet Agriculture. Malteries Soufflet has set itself
the goal of perfectly matching the needs of its customer’s brewers, and
continuously supplying them with products made out of quality raw materials.

Our team of agronomists from Soufflet Agro Romania has a wide expertise at
all stages, from the selection of seed varieties and technical tests upstream of
production to developing and marketing environmentally-friendly products.
They advise the farmers to obtain a good quality of barley with the best return
on investments for the ,,barley to malt” chain.

During the growing of barley and after the harvest, our agronomists ensure
food safety of our products by implementing a comprehensive quality
monitoring and traceability programme for raw materials.

The plant from Buzau, located at the heart of the best cereal production land
in Romania, is equipped with the latest technology for storing and
cleaning the barley, for processing it into malt, for monitoring production
and delivering the malt to the Romanian brewers. The annual production
reaches 106 ooo tons of Pilsen malt. The new malting plant is built with the
state-of-the art equipment’s to obtain the best quality and safe products
required by our customers. Also, the respect for occupational health and
safety on the site, for the protection of the environment were included in the
specifications of the construction. Thus we continuously strive to improve
quality throughout our “barley to malt” chain.
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ASOCIATIA PRODUCATQRILOR
DE HAMEI DIN ROMANIA

Association of Hops Producers
of Romania

Hameijul,
i pediy
Hops, the heart of beer

Cultivarea hameiului reprezinta o traditie pentru Romania.

Asociatia producatorilor de hamei din Romania a fost fondata in
anul 2004, dupa privatizarea intreprinderilor Agricole de Stat, iar
in prezent se compune din patru societati private din judetele
Mures, Alba si Sibiu. Suprafata actuala cultivata este de 240 Ha,
cu posibilitatea dezvoltarii pana la 650 Ha, existand 410 Ha sistem
de sustinere (spalier) in proprietatea societatilor cultivatoare de
hamei. Asociatia este membru al IHGC din anul 2009. Asociatia
detine o sectie de ultima generatie de peletizare a hameiului de tip
90 —de o capacitate de 500 kg/ora, pusa in functiune in anul 2007.
Cu aceasta instalatie se prelucreaza si se impacheteaza hameiul
astfel Tncat toate caracteristicile dobandite T natura - acizii (a, B,
Y), aromele specifice soiurilor si microclimatului de unde provin -

sa fie pastrate fara interventie prin procesare. Depozitul frigorific
al Asociatiei asigura pastrarea produsului finit pana la livrare.
Toate conditiile create prin programele SAPARD ne asigura
competitivitatea produsului pe acest segment. Clientii produsului
au fost Tn trecut majoritatea berarilor din PBIR, printre acestea
numarandu-se Bere Mures, Bere Suceava, Bere Azuga, Bere
Albrau, dar si companii mari precum Bere Sebes, URBB, URSUS si,
din 2011, HEINEKEN Romania. Asociatia Producatorilor de Hamei
din Romania produce in conditii microclimatice normale circa
20.000 kg alfa pe an, ceea ce reprezinta cca. 15% din consumul
anual al Romaniei. Totodatd, aceasta sustine utilizarea ca materie
prima pentru bere a hameiului romanesc, care are aceeasi calitate
ca si cel importat.

Hameiul cultivat in Romania este folosit de catre producatorii de bere locali.

The Romanian hops is used by the local beer producers.

Hops crops are a real tradition for Romanian agriculture.

Asociatia producdtorilor de hamei din Romania a fost fondata in anul
2004, dupd privatizarea Intreprinderilor Agricole de Stat, iar in prezent
se compune din patru societdti private din judetele Mures, Alba si Sibiu.
Suprafata actuald cultivatd este de 240 Ha, cu posibilitatea dezvoltdrii pana
la 650 Ha, existdnd 410 Ha sistem de sustinere (spalier) in proprietatea
societdtilor cultivatoare de hamei. Asociatia este membru al IHGC din anul
2009. Asociatia detine o sectie de ultimd generatie de peletizare a hameiului
de tip 9o — de o capacitate de 500 kg/ord, pusd in functiune in anul 2007.
Cu aceasta instalatie se prelucreaza si se impacheteaza hameiul astfel
ncdt toate caracteristicile dobdndite in naturd — acizii (a, B, y), aromele
specifice soiurilor si microclimatului de unde provin - sa fie pdstrate fard

interventie prin procesare. Depozitul frigorific al Asociatiei asigurd
pastrarea produsului finit pand la livrare. Toate conditiile create prin
programele SAPARD ne asigurd competitivitatea produsului pe acest
segment. Clientii produsului au fost in trecut majoritatea berarilor din PBIR,
printre acestea numdrandu-se Bere Mures, Bere Suceava, Bere Azuga, Bere
Albrau, dar si companii mari precum Bere Sebes, URBB, URSUS si, din
2011, HEINEKEN Romdnia. Asociatia Producdtorilor de Hamei din Romania
produce in conditii microclimatice normale circa 20.000 kg alfa pe an, ceea
ce reprezinta cca. 15% din consumul anual al Romaniei. Totodatd, aceasta
sustine utilizarea ca materie primd pentru bere a hameiului romanesc, care
are aceeasi cazlitate ca si cel importat.
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Our members' brands
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1 BERGENBIER S.A.

Lucian Ghinea

Presedinte / President

Soseaua Bucuresti Nord, nr. 10,
Cladirea 01, etaj 5,

orasul Voluntari, o77190, Judetul Ilfov
Telefon: +40 372 20 71 09

Fax: + 40 212 43 10 01

E-mail: officeRO@molsoncoors.com
www.bergenbiersa.ro

HEINEKEN Romania S.A.

" Onno Rombouts
Director General / Managing Director
Str. Tipografilor 11-15, S-Park, aripa A2-L
Sector 1, Bucuresti, 013714
- Telefon: +40 212 02 77 00
""""I-|l E-mail: office.romania@heineken.ro

| www. heinekenromania.ro

L=

Membri

Members

MARTENS

Johan De Smet-Van Damme

Director General / General Manager
Strada Grigore Ventura nr. 1, 800568,
Galati, Romadnia

Telefon: +40 236 472318

Fax: +40 236 464754

E-mail: office@martens.ro
www.martens.ro

UNITED ROMANIAN
BREWERIES BEREPROD

Shachar Shaine

Presedinte / President

Bd. Biruintei nr. 89, Pantelimon, Ilfov
Telefon: +40 212 05 50 00

Fax: +40 212 05 50 09

E-mail: office@tuborgromania.ro
www.tuborgromania.ro

ASOCIATIA BERARII ROMANIEI
BREWERS OF ROMANIA ASSOCIATION

B-dul Carol I nr. 34-36, etaj 2,
Sector 2, Bucuresti

Telefon: +40 21 317 29 77 | Fax: +40 21 317 29 85

E-mail: office@berariiromaniei.ro
www.berariiromaniei.ro
www.ursus-breweries.ro

URSUS BREWERIES S.A.

Igor Tikhonov

Presedinte / President

Soseaua Pipera nr. 43, Corp A, et.2,
Sector 2, Bucuresti

Telefon : + 40 213 14 04 20

Fax: + 40 213 15 98 04
www.ursus-breweries.ro

BERARIUM

Marius Mircea

Director General / General Manager

Str. Ghioceilor nr. 21, 300399, Timisoara
Telefon: +40 721 96 89 90

E-mail: marius.mircea@clinicadebere.ro
www.clinicadebere.ro

Lucian Ghinea
Presedinte / President

Julia Leferman
Director general / General Manager

ASOCIATIA
PRODUCATORILOR _
DE HAMEI DIN ROMANIA

Acatiu Mora

Presedinte / President

Str. Delavrancea nr. 23, Tarqgu-Mures
Telefon: +40 265 26 58 90

Fax: +40 265 26 60 67

E-mail: acatiu@moragroind.ro

SOUFFLET MALT ROMANIA

lonut Oprea

Director Executiv / Executive Director
DN2B - km 9+900, Buzdu

Telefon: +40 756 029 300

Fax: +40 238 40 28 88

E-mail: ioprea@soufflet.com
www.soufflet.com



aroll, nr. 34-36, et.2, sector 2, Bucuresti
.. ‘*‘l‘#ﬂ 213172977




